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ANOTHER  LUCKY  CANNED  FOODS  BOOSTER.  Gerald  B.  Davis, 
Springfield,  Ohio,  grocer,  boosted  his  canned  food  sales  and  won  the  $25 
first  prize  in  American  Can  Company’s  canned  food  display  contest.  Every 
month,  grocers  all  over  the  country  enter  displays  in  these  contests. 
They’re  part  of  our  nation-wide  campaign  to  promote  canned  food  sales. 
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from  Tomatoes 
andOther  FruitsandVegetables 

If  you  are  feeding  tomatoes  to  your  extractor 
cold,  put  them  through  our  Crusher  Pre-Heater 
and  make  them  yield  nearly  twice  as  much  juice. 
Follow  it  with  a  Super  Juice  Extractor  and  get 
every  profitable  drop. 


CRUSHER  PRE-HEATER 

Operates  automatically.  Just  put  the  tomatoes  in 
the  hopper  and  they  will  be  crushed  and  pre¬ 
heated  ready  for  the  Super  Juice  Extractor — and 
without  oxidation  and  separation  of  solids.  Makes 
a  big  difference  in  flavor. 

^JUICE^E^TRACTOK 

Modern  Canning  Equipment  for  All  Food  Products 


FflBiimimiii 


f  ij  (Sprogue-Sells  Division) 

<  HOOPESTON.  ILLINOIS 

SEND  THE  COUPON 

FOOD  MACHINERY  CORPORATION 

(SpragHe-Sells  Division)  HOOPESTON,  ILL. 

Please  send  g  Crusher  Preheater 

Full  details  of  the  q  Super  Juice  Extractor 

□  Your  complete  General  Catalog. 


The  successful  operation  of  a 
pea  or  lima  bean  cannery  depends 
largely  on  the  efficiency  and  econ¬ 
omy  of  its  hulling  machines. 
Viners  and  equipment  that  will 
thresh  the  highest  percentage  of 
the  quality  from  the  vines,  that 
reduce  breakage,  save  peas,  and 
improve  the  quality,  largely  deter¬ 
mine  the  profit. 

Consequently,  Hamachek  Ideal 
Viners  and  equipment  are  playing 
an  increasingly  important  part  in 
the  production  of  canned  and 
frozen  peas  and  lima  beans. 

May  we  help  you  improve  your 
pea  or  lima  bean  pack — and  your 
profits? 


AM ACHE 


Hulling  Specialists 


a 
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Crown’s  greatest  testimonial  is  the  confi¬ 
dence  and  good  will  of  its  canner-customers. 

At  Grown  Headquarters,  the  can  contract 
is  only  the  beginning.  Immediately  there 
goes  into  operation  a  personal  follow-through 
so  that  every  customer  knows  from  practi¬ 
cal  experience  the  alert,  eager  contact  of 
service  men,  research  field  men  and  sales 


representatives.  He  knows  also  that  back 
of  those  men  is  the  genuine  interest  and 
cooperation  of  every  company  executive. 

Grown  has  brought  together  a  management 
and  personnel  of  long  experience  and  special 
abilities.  Their  enterprise  has  already  given 
the  packing  industry  a  new  conception  of 
policies  and  service. 


CROWN  GAN  COMPANY,  PHILADELPHIA,  PA. 

Division  of  Crown  Cork  and  Seal  Company 
BALTIMORE  ST.  LOUIS  HOUSTON  MADISON  ORLANDO 
FORT  WAYNE  NEBRASKA  CITY 


GOT  A  HEADACHE,  BOSS? 


AND  HOW!  I'M  TRYING  TO 
FIGURE  HOW  MUCH  THAT 
CLOSING  MACHINE  BREAK* 
DOWN  COST  US. 


LOOK,  BOSS-WHY 
NOT  GET  RIO  OF 
THAT  JONAH?  IT 
ALWAYS  GOES 
FIOOEY  WHEN 
THE  HEAT  IS  ON 


YES-AND  IT 
JAMS  UP  THE 
WHOLE  LINE. 
TAKES  A  LONG 
TIME  TO  AD¬ 
JUST  AND 
REPAIR, TOO. 


running, IT  CANT 


KEEP  UP  WITH  THE 
REST  OF  THE  UNE, 


you're  TELUNG 
ME!— WELL, 
WHAT'LL  WE 
DO? 


LETS  TALK  TO 
CONTINENTAL. 

I  UNDERSTAND 
THEIR  CLOSING 
MACHINES  ARE  NOT 
ONLY  THE  FASTEST, 
BUT  ALSO  THE  MOST 
DEPENDABLE. 


WILL 

CONTINENTAL 
GIVE  US 
SERVICE? 


YOU  BET!  REGULAR 
CHECK-UPS,  AND 
THEIR  MEN  ARE 
AVAILABLE  DAY 
AND  NIGHT. 


SAY  NO  MORE! 
lU  SEE  ABOUT 
IT  RIGHT  AWAY. 
BOY! MY  "BREAK¬ 
DOWN  BLUES" 
ARE  OVER  NOW! 


AV\\\V'  "I 


co/m/vamL 

wfuemyoa 

semnsEma, 

TOO! 


you  can  forget  all  about  breakdowns,  delays, 
^  and  spoilage  when  you  use  speedy,  efficient 
Continental  closing  machines  in  your  line. 
You’re  sure  of  fast  day-in  and  day-out  opera¬ 
tion  when  the  rush  is  on. 

All  Continental  equipment  is  built  to  sove 
you  time  and  money  by  speeding  up  produc¬ 
tion,  cutting  maintenance  costs,  and  eliminating 
"bottlenecks."  And  behind  each  machine  is  the 
famous  Continental  service,  always  ready  to  assist 
you  in  safeguarding  your  pack  and  your  profits. 

For  fullest  aid  on  any  canning  problem  — 
Consult  Continental.  For  better  cans  and  better 
equipment — Come  To  Continental. 

CONTINENTAL  CAN  COMPANY 

Offices  and  Plants  in  all  Principal  Cities 
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PACKING  SEASON  SHORTENED?— Dame  Nature 
seems  to  be  taking  care  of  crops  in  a  way  that 
foreshadows  shortened  yields,  and  consequently 
shortened  packs,  on  many  of  the  staple  lines  of  canned 
foods.  Canners  know  this  of  their  own  experience, 
and  the  Crop  Reports  show  it  quite  plainly. 

But  there  is  one  shortening  agent  which  you  may  not 
have  taken  into  the  consideration,  and  that  is  that  on 
October  1st  many  large  and  small  canneries  will  shut 
down,  and  call  it  a  day  for  the  ’40  packs.  The  reason 
for  this  is  that  the  new  Area  of  Production  ruling  will 
go  into  full  force,  compelling  them  to  pay  30c  per  hour 
and  to  pay  time-and-a-half  for  overtime,  in  excess  of 
42  hours.  In  other  words,  these  canners,  who  because 
they  are  located  in  towns  of  less  than  2,500  inhabitants, 
and  draw  their  crops  from  within  10  miles  of  their 
factories,  and  who  have  been  wholly  exempt  from  the 
operations  of  this  law,  will  on  October  1st  come  within 
its  scope.  That  was  the  great  inequality  that  stirred 
up  so  much  objection  on  the  part  of  those  canners  not 
so  situated.  They  did  not  have  to  pay  any  attention 
to  the  law,  while  fellow  canners  within  a  few  miles  had 
to  observe  both  the  rate  of  pay  and  the  hours  of  work. 
Now  this  inequality  has  been  wiped  out,  except  in  the 
case  where  the  canner  has  less  than  10  employed,  and 
of  course  that  lets  out  all  commercial  canners,  since  all 
of  them  work  more  than  that  small  number.  The  exemp¬ 
tion  of  14  weeks  to  all  canners  of  perishable  fruits  and 
vegetables  will  cover  many  of  the  single  item  canners, 
but  many  others  will  feel  the  full  weight  of  the  law, 
and  under  the  low  prevailing  prices  for  canned  foods, 
if  they  are  so  caught,  they  undoubtedly  will  close  the 
plants.  October  often  is  a  heavy  canned  foods  produc¬ 
ing  month,  but  under  present  crop  conditions  may  be 
of  little  importance  this  season.  On  the  other  hand,  if 
the  good,  favorable  weather  most  of  you  are  praying 
for  happens,  this  curtailment  may  be  considerable. 

Canned  foods  prices  are  improving,  but  not  as  fast 
as  the  conditions  warrant,  and  not  as  fast  as  they 
would  if  canners  took  all  these  matters  into  considera¬ 
tion,  and  recognized  the  strong  position  of  the  goods 
in  the  world’s  food  supplies.  It  is  all  a  sales  proposi¬ 
tion,  and  it  is  most  unfortunate  that  the  industry,  as 
a  whole,  cannot  cash  in  on  its  opportunity. 

For  instance:  “Fred”  L.  Dutton,  many  years  ago 
First  Secretary  of  the  National  Food  Brokers  Associa¬ 
tion  now  canner  and  long  experienced  in  the  industry 
through  intimate  association  with  it,  writing  us  about 
crop  conditions  around  Columbus,  Ohio,  and  in  which 
he  sees  a  possible  50  per  cent  corn  pack,  and  hardly 
that  for  tomatoes,  adds  this: 

“Just  think — they’re  giving  raw  stock  away  in 
the  Tri-States  according  to  reports — $3.00  to  $5.00 


per  ton  or  53  cents  to  54  cents  in  the  canned  state, 
and  we  who  would  give  three  times  that  amount 
can’t  get  them !  A  funny  old  world — and  cockeyed 
at  that — isn’t  it,  A.  I.” 

Over  on  the  ’Shore  the  growers  are  not  in  favor  of 
contracting  for  tomatoes,  preferring,  as  a  rule,  to  sell 
on  the  open  market.  Recently  some  grower  or  growers 
petitioned  the  Federal  Surplus  Commodities  Committee 
to  buy  the  heavy  surplus  ( ?)  of  tomatoes  to  save  the 
growers  from  loss,  as  the  crop  was  running  from  5  to 
6  tons  per  acre !  That  will  give  a  laugh  to  any  canner 
of- tomatoes,  but  instead  of  boosting  the  prices  to  the 
growers,  on  their  open  market,  the  announcement 
merely  served  to  beat  them  down  further.  Canners 
remember  that  reaction  when  they  tried  to  have  the 
Government  buy  what  they  called  a  surplus — ^the  prices 
ran  off  rapidly,  as  any  sane  merchandiser  could  have 
warned  them.  Were  the  crop  running  from  15  to  20 
tons  per  acre,  as  it  often  does,  there  might  have  been 
some  reason ;  but  that  habit  of  running  to  the  Govern¬ 
ment  every  time  they  think  themselves  hurt  is  deep 
grained.  Buyers  and  brokers  of  canned  tomatoes 
merely  used  the  occasion  to  knock  prices  lower,  with 
the  results  we  have  seen  these  past  two  weeks. 

At  this  moment,  and  taking  the  tomato  canning 
regions  as  a  whole,  the  crop  and  pack  promises  to  be 
but  60  per  cent  of  last  year’s,  running  possibly  to  75 
per  cent  of  a  normal  pack,  if  everything  is  favorable 
from  now  on.  That  is  the  market  you  are  giving  your 
tomatoes  away  on,  when  you  sell  even  at  621/2  cents  for 
standards  2s. 

Another  instance:  we  have  frequently  pointed  out 
that  since  the  beginning  of  the  year  no  crops  have  come 
through  according  to  Hoyle.  Check  them  up  to  suit 
yourself;  and  oh!  yes,  we  know,  that  the  weather  can 
change,  become  spring-like  and  crops  can  go  on  pro¬ 
ducing  and  producing  (that  is  the  buyers’  pet  peeve) ! 
As  a  seller,  at  least  you  might  wait  until  the  calamity 
happened  before  throwing  the  goods  in  the  buyers’ 
laps.  In  other  words,  don’t  pay  the  losses  until  the 
losses  have  been  made.  If  the  pack  is  a  whopper,  and 
you  have  put  it  into  cans,  then  give  it  away ;  but  if  the 
pack  turns  out  to  be  a  short  one,  and  prices  advance 
as  they  must,  you  would  like  to  have  some  of  that  “good 
gravy,”  wouldn’t  you? 

Here  is  a  report,  dated  August  16th.  Read  it: 

“Waynesville,  N.  C.,  Aug.  16th,  1940.  Floods  in 
western  North  Carolina  have  brought  canning  to 
a  close.  Beans,  tomatoes  and  blackberries  have 
been  washed  away,  and  it  is  doubtful  if  any  of  our 
four  plants  will  do  any  more  packing  this  season, 
except  perhaps  on  kraut. 
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“Our  plants  are  stretched  out  over  a  territory 
200  miles  in  length. 

“Land  O’The  Sky  Mutual  Association,  J.  E.  Barr.” 

THE  RIGHT  WAY — Still  another  report  to  us 
illustrates  a  worth  while  thought.  The  Lucedale 
Products,  Inc.,  of  Lucedale,  Miss.,  after  reporting  a 
50  per  cent  green  bean  pack  (and  it  seems  to  us  that 
is  about  the  size  of  the  bean  crop,  this  season,  in  all 
sections,  though  the  market  prices  would  not  indicate 
it — yet),  and  a  similarly  small  pea  pack,  adds: 

“The  most  of  our  pack  consists  of  turnip  greens, 
okra,  pineapple  pears,  sweet  potatoes,  fresh  black- 
eyed  peas,  fresh  sugar  crowder  peas,  and  field  pea 
products  not  nationally  known  very  well — confined 
principally  to  the  South  both  as  to  packing  and 
consumers.” 

And  we  bet  they  market  their  goods  in  nearby  terri¬ 
tory,  at  fair  profit  to  themselves.  They  are  sensible  in 
not  attempting  to  enter  the  big  markets,  where  com¬ 
petition  is  the  fiercest,  and  the  prices  poorest.  That 
seems  to  us  to  be  sensible  selling.  More  canners 
might  well  follow  that  example  to  their  own  great 
benefit.  As  a  matter  of  fact  many  are  doing  that 
right  now. 

R.-P.  LAW  IN  ACTION — You  will  read  with  interest 
in  this  issue  that  the  Federal  Trade  Commission  have 
again  cited  the  Biddle  Purchasing  Company,  alleging 
that  they  have  not  lived  up  to  the  orders  of  the  Courts. 
It  seems  to  us  that  our  courts  have  become  so  lenient, 
or  the  lawyers  such  good  business  getters,  that  any 
suit  can  be  carried  from  one  court  to  another,  under 
one  change  or  another,  until  there  seems  no  way  to 
get  a  final  decision,  at  least  within  the  span  of  a  normal 
life.  Our  legal  setup  is  somewhat  of  a  vicious  circle: 
our  Congress  and  Legislatures  are  manned  mainly  by 
lawyers,  who  make  the  laws ;  thereby  making  business 
for  the  lawyers,  before  judges,  who  of  course  are 
lawyers.  It  would  certainly  be  unethical  for  any  mem¬ 
ber  of  the  fraternity  to  do  anything  that  would  inter¬ 
fere  with  the  business  of  the  fraternity,  and  so  the 
merry  go  ’round  goes  on,  and  on,  and  on. 

But  notice  in  this  announcement  that  other  firms,  not 
food  firms,  have  been  called  upon  the  carpet,  mainly 
buyers  of  millinery,  etc.,  under  the  same  charge  of 
violating  the  brokerage  clause  of  the  law.  In  other 
words,  the  law  is  not  inactive,  as  any  regular  reader  of 
the  Federal  Register  knows.  There  are  still  a  lot  of 
men  who  seem  to  think  that  the  law  is  a  joke;  but  they 
better  be  careful,  as  the  joke  has  possibly  been  carried 
too  far,  and  you  know  what  sort  of  reaction  one  gets 
when  that  happens ! 

And  it  might  be  well  to  remember  that  all  parties  to 
the  transactions,  sellers  as  well  as  buyers  are  amend¬ 
able  to  this  R.-P.  law. 

RECENT  DEVELOPMENTS  IN  DEFENSE  PROGRAM 
OF  INTEREST  TO  CANNERS 
Army  Expanding  Chicago  Purchases — Association 
Active  with  Advisory  Commission 

From  Information  Letter,  National  Canners  Association 

While  any  direct  impact  of  the  defense  program 
upon  the  canning  industry  has  thus  far  been  limited,  a 


number  of  developments  last  week  may  be  of  interest 
to  members  of  the  industry.  It  will  be  recalled  that 
the  work  of  the  Association,  in  maintaining  close 
contact  with  the  many  governmental  agencies,  responsi¬ 
ble  for  the  preparedness  program  has  been  carried  on 
since  September  1939  under  three  divisions:  In  the 
first  place,  the  Washington  staff  has  maintained  close 
relations  with  the  development  and  expansion  of  pur¬ 
chases  of  foodstuffs  by  the  Army  and  Navy.  Second, 
there  has  been  developed  a  close  coordination  of  in¬ 
dustry  and  Association  activities  with  the  work  of  the 
Advisory  Commission  to  the  Council  of  National 
Defense.  Lastly,  the  Administrative  Council  has  con¬ 
tinued  its  studies  and  formulated  recommendations 
designed  to  protect  the  commercial  position  of  indi¬ 
vidual  canners  and  the  industry  as  a  whole  from  any 
undue  disturbance  arising  out  of  both  the  outbreak 
of  hostilities  abroad  and  the  domestic  defense 
program.  *  *  * 

With  respect  to  canned  foods,  it  is  understood  that 
both  the  Army  and  the  Defense  Commission  are  satis¬ 
fied  that  for  the  present  adequate  information  as  to 
supplies  is  available,  and  that  in  the  event  of  any 
emergency  the  services  and  experienced  personnel  of 
the  National  Canners  Association  will  be  available.  In 
fact,  most  of  the  information  that  the  Advisory  Com¬ 
mission  is  now  seeking  was  prepared  in  advance  by 
the  Association  shortly  after  the  convention  held  in 
Chicago  last  January  when  plans  to  this  end  were 
formulated. 

Much  of  this  data  had  been  assembled  in  the  fall  of 
1939,  after  the  Administrative  Council  had  met  in 
Washington  and  considered  what  part  the  Association 
should  play  when  and  if  the  Government  might  find  it 
necessary  to  conserve  and  control  foods,  including 
canned  foods,  for  national  defense  purposes.  The  part 
played  by  the  Association  in  the  last  war  and  the  broad 
outlines  of  the  problem  as  to  the  future  were  canvassed 
by  Major  Logan  in  his  M-Day  address  at  the  conven¬ 
tion.  During  the  spring,  the  Division  of  Statistics  in 
cooperation  with  the  Foodstuffs  Division  of  the  Bureau 
of  Foreign  and  Domestic  Commerce,  prepared  reports 
relating  to  canned  foods.  These  reports  are  available 
to  defense  officials,  and  insofar  as  they  relate  to  current 
stocks,  have  been  revised  and  brought  up  to  date  each 
month  by  the  Association’s  Division  of  Statistics.  Much 
of  this  information  has  been  published  by  the  Depart¬ 
ment  of  Commerce  in  its  monthly  report  “Foodstuffs 
Around  the  World”  and  made  available  to  canners  in 
the  “Information  Letter” 

In  this  connection.  Secretary  Wallace  recently  stated 
that  on  the  agricultural  side,  it  was  believed  the  United 
States  was  adequately  prepared.  For  the  time  being  it 
is  not  anticipated  that  specific  recommendations  either 
to  the  canning  industry  or  to  individual  canners  will  be 
necessary.  The  Association  is  maintaining  close  touch 
with  the  officials  charged  with  policies  and  plans,  and 
should  additional  information  be  needed  by  these 
authorities,  it  is  understood  in  Washington  that  the 
Association  will  be  available  to  secure  it  from  the 
industry  and  to  furnish  it  in  collective  form.  Through¬ 
out  this  work,  information  concerning  the  activities  of 
individual  canners  has  not  and  will  not  be  disclosed. 
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THE  GRIPES  OF  THE  BROKER 


By  ^*BETTER  PROFITS” 

Special  Correspondent  of  “The  Canning  Trade” 


This  column  always  urges  canners  to  sell  their  own 
goods  whenever  possible,  but  realizes  not  all  by  any 
means  are  or  ever  will  be  qualified  to  do  a  profitable 
selling  job  for  themselves.  This  being  the  case,  we 
congratulate  ourselves  on  the  spendid  force  of  food 
brokers  available  to  those  whose  sales  efforts  would 
be  puny,  indeed,  if  it  were  not  for  the  large  fraternity 
of  brokers,  who  are  more  often  sinned  against  by  princi¬ 
pals  than  not.  Readers  may  not  agree.  Lest  they 
think  these  occasional  articles  taking  canners  to  task 
in  connection  with  their  handling  of  representatives 
are  figments  of  the  writer’s  imagination.  I’ll  tell  you 
that  the  basis  of  this  week’s  message  was  handed  in 
by  a  broker  whose  principal  lament  is  that  he  would 
be  twice  as  well  off  today  as  he  is  if  it  were  not  for 
the  mistakes  of  his  principals.  Time  and  time  again 
I  know  of  instances  when  he  advised  certain  courses  of 
action  during  a  merchandising  campaign.  His  advice 
was  not  followed  and  the  campaigns  bogged  down, 
never  to  be  revived  again  in  the  majority  of  cases.  On 
the  other  hand,  I  cannot  count  on  the  fingers  of  both 
hands  the  number  of  times  when  he  suggested  some 
more  or  less  minor  action  for  the  betterment  of  the 
course  laid  out  for  gaining  sales  and  customers,  and 
then  quickly  realized  the  objectives  for  which  he  was 
working.  I’ll  say  he  speaks  with  authority,  when  he 
talks.  Knowing  principals  listen  and  “do”  when 
they  can! 

First  of  all  he  observes  that  since  the  advent  of  the 
Robinson-Patman  bill  almost  every  brokerage  organiza¬ 
tion  seems  bent  on  giving  better  service;  that  many 
brokers  are  refusing,  point  blank,  to  take  on  accounts 
unless  they  are  certain  they  will  be  able  to  handle  them 
properly  and  profitably  for  both  parties.  In  spite  of 
the  high  regard  in  which  this  broker  holds  canners  as 
a  whole,  he  tells  me  that  in  a  recent  “bull”  session 
several  others,  as  well  as  himself,  really  “let  their  hair 
down.”  Their  gripes  over  their  lack  of  support  in  a 
general  way  were  universally  agreed  upon. 

Gripe  Number  One — “Once  in  a  while  several  big 
buying  organizations  will  want  quotations  and  samples 
on  certain  canned  foods  items.  Invariably  canners 
asked  for  quotations,  will  reply  by  return  mail  or  wire 
if  requested,  but  the  samples  requested  from  a  reason¬ 
ably  nearby  point  will  arrive  from  two  to  three  days 
later.  Often  in  checking  back  as  to  the  reason  for 
lateness  in  arrival  it  will  be  learned  that  the  canner 
simply  delayed  sending  the  samples.” 

A  serious  complaint  but  one  that  is  justified,  or  I 
don’t  know  the  average  canner  and  I  think  I  do !  Tak¬ 
ing  into  consideration  the  degree  of  movement  of 
samples  in  comparison  with  that  of  first  class  mail, 
ill  effort  should  be  made  to  forward  samples  by  quick¬ 
est  route  the  same  day  quotations  are  mailed.  The 


quotation  without  the  sample  is  of  little  use.  Some 
alert  canner  may  be  prompt  and  you  loose  your  chance 
at  wanted  business  if  you  delay  mailing  of  samples 
requested.  Then,  too,  your  broker,  if  he  is  the  man 
you  wish  to  have  as  your  representative,  is  a  man  of 
standing  in  his  community.  He  is  dependable  and 
prompt.  When  you  fail  to  follow  through  with  the 
samples  as  well  as  the  prices  asked  for,  you  put  him  in 
a  poor  light  with  his  customers  and  fail  miserably  to 
present  to  a  possible  valued  customer  any  aspect  of  the 
good  service  you  would  like  to  give  him. 

Gripe  Number  Two — In  this  get  together  a  broker 
cited  an  instance  covering  the  revision  of  a  label  by  a 
principal.  Announcement  of  this  anticipated  revision 
was  made  several  months  in  advance  of  the  delivery 
of  the  labels.  Shortly  after  this  announcement  the 
broker  sold  four  different  jobbers,  in  different  parts 
of  his  territory,  sizeable  quantities  of  goods  under  the 
new  label.  In  selling  these  lots  he  described  as  best 
he  could  the  beautifulness  of  the  new  label.  Naturally 
buyers  in  turn  wanted  sample  labels  so  that  their  men 
could  sell  against  arrival  of  the  cars.  These  were 
promised  by  the  broker  and  requested  of  the  canner. 
In  making  the  request  the  broker  purposely  set  the 
date  they  would  be  needed  ahead  by  at  least  ten  days, 
feeling  there  might  be  some  delay  in  their  receipt.  At 
the  same  time  he  was  working  against  a  date  set  by 
the  canner.  The  goods  were  in  transit  to  all  four  cus¬ 
tomers  a  week  before  sample  labels  were  mailed  to 
the  broker. 

Here  is  another  instance  of  a  canner  placing  his 
accredited  representative  in  an  embarrassing  position, 
inasmuch  as  salesmen  for  the  customers  were  waiting 
for  the  samples  in  order  that  they  might  more  effec¬ 
tively  sell  the  goods.  The  broker  was  not  only  embar¬ 
rassed  but  the  canner  actually  hurt  his  total  sales 
volume  by  being  so  dilatory  in  making  good  a  promise 
that  was  made  in  good  faith  by  his  representative.  Had 
the  canner  made  good  his  promise  to  forward  labels  to 
customer  by  a  certain  date,  the  salesmen  for  four 
organizations  would  have  been  showing  the  label  (it 
was  a  dandy,  incidentally),  to  their  customers,  and  no 
doubt  several  thousand  additional  cases  would  have 
been  sold  for  delivery  from  cars  on  arrival. 

Gripe  Number  Three — “No  canner  can  bring  a  much 
needed  rain,  make  the  sun  shine  or  always  control 
local  labor  conditions.  There  is  no  canner,  however, 
who  cannot  post  his  brokers  frequently,  answer  corre¬ 
spondence  promptly  and  give  good,  snappy  co-operation 
to  a  broker  who,  in  the  main,  is  anxiously  waiting  an 
opportunity  to  serve  him.  Even  some  nationally  known 
manufacturers  arrange  advertising  campaigns  to  com¬ 
pletion  and  the  advertising  has  been  known  to  appear  in 
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magazines  and  local  papers  before  the  broker  was  even 
advised  of  the  campaign.” 

This  particular  complaint  was  caused  by  the  failure 
of  the  average  canner  to  advise  representatives  when 
offerings  have  been  sold.  In  the  language  of  the 
broker;  “Nine  times  out  of  ten,  when  a  canner  offers 
a  block  of  goods  at  a  special  price  as  a  clean-up,  he 
will  not  advise  the  brokers  when  the  lot  or  lots  have 
been  sold.” 

To  show  how  such  necessary  postings  work  to  the 
advantage  of  the  canner  who  uses  them,  one  firm  in 
particular  has  established  a  reputation  for  promptly 
advising  his  sales  force  when  any  special  offerings 
have  been  sold.  As  a  consequence,  he  or  they  are 
known  as  fast  workers.  When  offers  are  made  by 
brokers  for  the  account  of  this  firm,  buyers  know  it’s 
up  to  them  to  accept  or  loose  a  chance  at  the  lots.  On 
this  account  more  attention  than  usual  is  paid  to  offer¬ 
ings  by  this  canner.  In  other  words,  the  jobber  inter¬ 
ested  accepts  offers  from  this  firm  immediately  if  they 
are  attractive,  knowing  that  a  delay  of  even  twenty- 
four  hours  will  probably  mean  that  the  lot  has  been 
cleaned  up. 

Three  major  complaints  from  a  broker  who  is  fair 
to  his  principals,  and  a  good  business  man  in  addition, 
ought  to  be  enough  for  one  session.  However,  there 
is  another  that  may  well  be  made  while  we  are  rattling 
the  skeletons  in  the  canner’s  closet.  The  other  day  a 
reputable  buyer  sent  post  haste  for  the  broker  who  sold 
him  a  car  of,  we’ll  say  tomatoes.  Examination  of 
twenty-four  cans  from  the  delivery  did  not  show  fifty 
per  cent  according  to  sample.  A  representative  of  the 
Board  of  Arbitration  was  called.  His  selection  of  sam¬ 
ples  secured  no  more  that  were  acceptable  according  to 
sample  than  did  that  of  the  customer.  As  a  conse¬ 
quence  the  car  was  rejected  at  some  loss  to  the  canner, 
and  considerable  loss  of  business  for  the  jobber. 

Samples  ought  to  be  representative  of  the  offerings 
they  are  supposed  to  represent.  I  know  the  human  ele¬ 
ment  enters  largely  into  this  picture  but  if  a  shipper 
is  to  err,  let  the  mistake  be  made  in  the  customer’s 
favor.  Do  not  have  them  come  out  uniformly  in  favor 
of  the  canner !  Humans,  being  what  they  are,  it’s  hard 
to  expect  as  much  as  this  but  a  reputation  for  delivery 
according  to,  or  superior  to,  sample  will  soon  establish 
a  business  on  such  a  solid  foundation  that  competitors 
will  find  it  hard  to  even  shake  it  a  little. 

The  weather  as  I  write  is  “dogdayish”  to  an  extreme 
degree.  I  know  canners  are  poor  writers  as  a  rule,  but 
in  this  article  I  have  taken  them  over  the  coals.  Not 
all  brokers  are  perfect  by  any  means.  I  hear  things 
about  them  that  will  bear  rectifying.  Here’s  hoping 
some  canner  or  canners  will  sit  down  and  write  us  a 
letter  that  will  take  the  hide  off  a  few  brokers.  Not 
that  I  want  to  see  them  picked  on,  but  let’s  get  the 
faults  of  the  brokers  as  canners  see  them  out  in  the 
open,  and  then  maybe  we’ll  see  some  of  them  corrected 
by  a  few  of  the  worst  transgressors  at  least.  Canners 
sales  and  profits  will  increase  as  we  iron  out  our  com¬ 
mon  difficulties  and  problems.  Come  on  canners,  let’s 
give  the  brokers  a  rub !  No  names  mentioned  of  course ! 


F.T.  C.  AGAIN  CITES  BIDDLE 

Alleging,  in  effect  that  Biddle  Purchasing  Co.,  with 
principle  offices  in  New  York,  has  violated,  and  has 
failed  and  neglected  to  obey  the  cease  and  desist  order 
of  the  Federal  Trade  Commission  issued  July  17,  1937, 
and  the  decree  of  the  United  States  Circuit  Court  of 
Appeals  which  affirmed  the  order,  the  Commission,  on 
August  15th,  filed  with  the  Appellate  Court  for 
the  Second  Circuit  a  “petition  in  aid  of  enforcement 
of  decree  affirming  order  of  the  Federal  Trade 
Commission.” 

The  first  five  paragraphs  of  the  petition  recite  the 
history  of  the  previous  proceedings — ^the  issuance  of 
complaint,  taking  of  testimony,  the  cease  and  desist 
order,  the  appeal,  the  court  decree  and  denial  of  writ 
of  certiorari  by  the  United  States  Supreme  Court. 

The  sixth  paragraph  charges  that  the  respondent 
(Biddle  Purchasing  Co.,)  has  “failed,  neglected,  and 
refused  to  obey  the  said  order  of  the  Commission  and 
the  decree  of  this  Court,  in  that  since  July  17,  1937, 
and  particularly  since  May  9,  1938,  the  date  of  the  said 
decree  of  this  Court,  in  connection  with  the  purchase 
and  sale  of  commodities  in  interstate  commerce  and  in 
the  District  of  Columbia  and  in  violation  of  the  terms 
and  provisions  of  said  order  and  decree:” 

Paragraph  A  alleges  that  respondent  accepted 
brokerage  fees  and  commissions  and  allowances  and 
discounts  in  lieu  thereof  from  various  sellers,  both  as 
such,  and  also  in  the  guise  of  so-called  “Service  Quan¬ 
tity  Savings”  and  so-called  compensation  for  promo¬ 
tional,  advertising,  sales,  quantity  purchase,  informa¬ 
tion  and  credit  guarantee  services,  and  that  the  broker¬ 
age  was  either  paid  over  or  applied  for  the  use  and 
benefit  of  the  buyers. 

Paragraph  B  alleges  that  the  respondent  paid  or 
applied  for  the  benefit  of  buyers  these  brokerage  fees 
as  such  and  under  the  name  of  “Service  Quantity  Sav¬ 
ings”  and  compensation  for  the  buyers’  alleged  promo¬ 
tional  services  and  in  developing  sales  volume. 

Paragraph  C  alleges  that  the  respondent  purchased 
and  paid  for  commodities  “at  a  price  commonly  refer¬ 
red  to  as  a  ‘net  price’  or  a  basis  commonly  referred  to 
as  a  ‘net  basis’  or  ‘trading  basis’  ”  the  lower  price 
usually  reflecting  the  exact  amount  of  the  brokerage 
and  this  was  done  for  the  purpose  of  receiving  from 
sellers  and  paying  over  to  buyers  brokerage  or  an  allow¬ 
ance  in  lieu  thereof.  In  this  paragraph  an  example  is 
cited  of  a  commodity  with  a  $3.00  price  and  carrying 
5  per  cent  brokerage  being  sold  to  the  respondent  or 
on  his  behalf  to  various  purchasers  at  $2.85. 

Paragraph  D  alleges  that  the  respondent  buys  com¬ 
modities  at  the  net  price  and  then  resells  them  to  vari¬ 
ous  purchasers  at  the  same  or  slightly  higher  prices, 
in  each  case  the  respondent’s  purchase  price  generally 
represents  and  reflects  a  discount  or  allowance  in  lieu 
of  brokerage. 

Paragraph  E  is  somewhat  of  a  general  restatement 
of  the  various  angles  of  the  purchases  made  by  the 
respondent  in  his  own  name  at  a  net  price,  of  com¬ 
modities  resold  to  various  purchasers,  presumably 
subscribers  to  the  service,  by  which  an  amount  approxi¬ 
mately  equal  to  the  brokerage  is  saved  by  the 
subscribers. 
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Paragraph  F  is  a  general  statement  to  the  effect  that 
“by  the  use  of  various  other  methods,  guises,  and 
subterfuges,  the  details  of  which  are  unknown  to  the 
Commission,”  respondent  received  brokerage  or  allow¬ 
ances  and  discounts  in  lieu  thereof  which  were  either 
paid  over  or  applied  to  the  use  and  benefit  of  the  buyers. 

In  conclusion  the  Commission  “prays  that  the 
respondent  be  found  and  adjudged  to  have  violated  and 
to  have  failed  and  neglected  to  obey  the  aforesaid  order 
to  cease  and  desist  and  decree  of  this  Court  by  engaging 
in  each  of  the  several  practices  described  in  Paragraph 
6  hereof,  and  that  this  Court  take  such  action  as  it 
may  deem  meet  and  proper  to  command  and  compel 
respect  for  and  compliance  with  said  order  and  decree.” 

The  court  procedure  following  such  petition  is  to 
receive  answer  from  the  respondent.  If  an  issue  is 
raised  and  the  court  so  desires  it  will  designate  a 
Master  to  take  testimony  and  report  back  to  the  court 
on  the  facts.  Thereafter  the  court  will  decide  whether 
or  not  the  facts  prove  the  allegations  in  the  petition 
and  if  the  court  so  decides  the  respondent  may  be  held 
in  contempt  of  court  and  punished  by  such  measures 
as  the  court  deems  appropriate.  There  is  also  the 
possibility  of  a  finding  that  the  methods  complained  of 
are  not  in  violation  of  the  order  and  decree  which  might 
lead  to  new  proceedings  against  the  respondent  alleging 
a  different  method  of  violating  Section  2(c)  of  the  law. 
The  Second  Circuit  is  in  recess  and  the  date  for  hear¬ 
ing  under  this  petition  will  probably  not  be  set  until 
after  the  first  week  in  October  when  the  fall  term  of 
court  opens. 

OTHER  ACTIVITIES  OF  THE  COMMISSION 

During  the  past  week  the  Federal  Trade  Commission 
has  issued  three  new  complaints  alleging  violation  of 
Section  2(c)  of  the  Robinson-Patman  amendment  to 
the  Clayton  Act  (the  so-called  “brokerage  clause”). 
Three  New  York  commission  buying  agents  are  charged 
with  violating  the  law  by  collecting  commissions  from 
sellers  on  purchases  made  for  and  on  behalf  of  buyers 
scattered  throughout  the  country.  The  respondents 
are  Harry  M.  Bitterman,  Inc.,  which  acts  as  inter¬ 
mediary  for  certain  buyers  in  their  purchase  of  fur 
garments ;  A.  M.  Florman  &  Bro.,  acting  as  purchasing 
agents  for  approximately  40  retail  millinery  and  depart¬ 
ment  stores;  and  Isaac  S.  Dickler,  buying  agent  for 
approximately  17  fur  garment  dealers. 

Commission  buyers  in  the  dry  goods,  millinery,  fur 
garment,  ready-to-wear,  and  department  store  business 
generally,  have  long  been  established.  They  execute 
buying  orders  received  from  all  over  the  country,  sent 
nto  the  New  York  Manufacturing  center,  and  when 
>he  purchases  have  been  made  on  behalf  of  their  clients, 
the  commission  buyers  collect  their  compensation  from 
.he  sellers. 

While  these  cases  are  not  within  the  food  and  grocery 
.ndustry,  the  principle  involved  may  be  found  to  be 
ipplicable  to  certain  practices  of  buying  agents  and 
buying  offices  or  headquarters  in  the  grocery  industry. 
The  precedent  established  in  these  cases  may  well  have 
in  important  bearing  on  some  future  cases  in  the 
grocery  industry.  The  outcome  will  be  observed  with 
interest. 


Economical  in  the  Use  of  Water  and  Steam 


CRCO  $  ANITARY 
Rotary  Rlancher 

The  CRCO  Rotary  Blancher — a  modern, 
streamlined  sanitary  blancher — brings  to  the 
food  packer  many  new  and  exclusive  features 
which  demand  serious  consideration.  Among 
them  are: 

•  Insures  Perfect  Sanitation. 

•  Economy  in  the  use  of  Steam  and  Water. 

•  Positive  Control  of  Materials  Passing  Through 
Blancher. 

•  Will  Not  Crush  or  Damage  Even  the  Tenderest 
Product. 

•  Improves  the  Color  and  Flavor  of  Product 
Blanched. 

•  Absolute  Control  of  Blanching  Water  Used  or  Re¬ 
used. 

•  Great  Capacity  Though  Occuping  Small  Floor 
Space. 

•  Sturdy  and  Solid  Construction  of  All  Parts. 

•  Low  Intake  Height  and  Convenient  Discharge 
Height. 

•  All  Parts  Easily  Accessahle  For  Cleaning. 

•  Provisions  For  Draining  Blanched  Materials  and 
Rinsing  if  Desired. 

Get  full  details,  specifications  and  prices  on 
this  new  CRCO  Sanitary  Rotary  Blancher. 

€hisholm-Ryder  €o. 

NIAGARA  FALLS.  N.  Y.  CHICAGO.  ILL.  SEATTLE.  WASH. 

COLUMBUS.  WIS.  JAS.  Q.  LEAVITT  &  CO..  OGDEN.  UTAH 
A.  K.  ROBINS  &  CO..  Inc..  BALTIMORE.  MD. 

W.  D.  CHISHOLM.  NIAGARA  PALLS.  CANADA 


PLEASE  SEND 
□  Full  Details  of  ROTARY  BLANCHER 
I  I  Complete  Catalog  No.  31 

Name  . 

Firm  . 


Address  .. 
City ........ 

State....„... 
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GRAMS  of  INTEREST 


TIN  PLATE  SUPPLY  ADEQUATE 

In  line  with  recent  expression  of  the 
Iron  and  Steel  Institute  concerning  the 
country’s  tin  supply,  supplies  of  tin  plate 
in  the  United  States  are  considered 
wholly  adequate,  says  the  Can  Manu¬ 
facturers  Institute. 

Substitutes  for  the  good  old  depend¬ 
able,  tried  and  true,  tin  can  are  probably 
possible,  according  to  the  Can  Manu¬ 
facturers  Institute,  however,  it  is  greatly 
doubted  that  the  American  people  would 
care  for  the  German  type  of  “ersatz” 
materials  and  methods.  Ex-Assistant 
Secretary  of  War  Louis  Johnson,  recently 
quoted  an  ingenious  statistician  who  had 
figured  that  the  number  of  cans  of  food 
used  during  the  latter  days  of  the  World 
War  by  the  American  Expeditionary 
Forces  in  France  would  have  been  suffi¬ 
cient  to  pave  a  road  from  Hoboken  to 
Berlin.  The  can  manufacturers  of  the 
country  stand  ready  to  double  pave 
another  one,  if  necessary. 

HAWAIIAN  PINEAPPLE  EARNINGS  UP 

The  Hawaiian  Pineapple  Company, 
Ltd.,  Honolulu,  T.  H.,  made  a  net  profit 
of  $3,199,224  in  the  fiscal  year  ended 
May  31st,  or  $2.39  a  share  on  the  common 
stock  outstanding.  This  compares  with 
$1,408,428,  or  $1.05  a  shai*e  the  previous 
fiscal  year  and  $1.69  a  share  for  the  1938 
period.  The  balance  sheet  showed  cur¬ 
rent  assets  of  $14,600,266,  including 
$5,829,097  cash  and  $3,203,906  inven¬ 
tories.  A  year  ago  current  assets  were 
$11,948,142,  including  $2,178,640  cash 
and  $5,207,016  inventories.  The  annual 
meeting  of  stockholders  is  to  be  held  in 
Honolulu,  August  29th,  and  President 
Atherton  Richards  suggested  that  at  this 
time  action  may  be  taken  to  determine 
the  policy  of  the  company  toward  the 
advisability  of  continuing  the  marketing 
agreement  of  the  Pineapple  Producers’ 
Co-operative  Association,  to  which  it 
became  a  party  in  1933. 

GRIFFIN  ACQUIRES  FLORIDA  CANNERY 

C.  V.  Griffin,  a  citrus  operator,  has 
acquired  the  assets  and  properties,  in¬ 
cluding  some  5,000  acres  of  citrus  grow¬ 
ing  lands,  a  nursery  of  100,000  citrus 
trees,  and  a  canning  plant  of  W.  J. 
Howey  Company,  and  the  Howey-in-the- 
Hills  Development  Company,  at  Leesburg, 
Florida. 

MAY  ENTER  CANNING  BUSINESS 

D.  DiFiore,  of  San  Jose,  Calif.,  has 
been  giving  consideration  to  the  estab¬ 
lishment  of  a  cannery  at  Woodland, 
Calif.,  center  of  a  fruit  and  vegetable 
growing  industry. 

INSTALL  APPLE  CANNING  EQUIPMENT 

O.  A.  Hallberg  &  Sons,  Graton,  Calif., 
have  installed  equipment  for  the  canning 
of  apples. 


RETAIL  GROCERS  TO  MEET 

The  forty-first  annual  convention  of 
the  California  Retail  Grocers  and  Mer¬ 
chant’s  Association  is  to  be  held  at  Hotel 
Del  Monte,  Del  Monte,  Calif.,  September 
16th  to  18th. 

WATER  TREATMENT  BOOKLET 
PUBLISHED 

Proportioneers,  Inc.,  9  Codding  Street, 
Providence,  R.  I.,  have  issued  a  new 
Bulletin  No.  WAT  which  contains  infor¬ 
mation  on  standardized  and  accepted 
methods  of  hypo-clorination  treatment  of 
water,  sewage  disposal  systems,  and 
chemical  treatment  of  various  kinds, 
which  will  be  distributed  without  cost  to 
parties  requesting  a  copy.  The  Bulletin 
is  also  available  in  the  Spanish  language 
for  Central  and  South  American  distri¬ 
bution  and  designated  No.  SPN. 

KEN  DEAN  ON  HIS  OWN 

Kenneth  K.  Dean,  known  principally  to 
the  canning  machinery  and  supply  men 
through  his  former  association  with  the 
Canning  Age,  of  New  York  City,  and 
later  with  the  Western  Canner  and 
Packer,  plans  to  issue  his  own  monthly 
journal,  “Good  Packaging,"  which  will 
make  its  appearance  September  1st,  and 
will  be  devoted  to  the  packaging  industry 
of  the  Pacific  Coast  States.  The  firm 
name  is  Dean  &  Patterson,  Ltd.,  with 
offices  at  260  California  Street,  San 
Francisco,  California. 

HUGHES  WINS  CANCO’S  CONTEST 

D.  J.  Hughes,  Aim  &  Boeis  Food  Store, 
Emmitsburg,  Iowa,  won  first  prize  of 
$25.00  in  Canco’s  display  letter  contest 
for  July,  which  stressed  canned  Chinese 
foods  as  the  ideal  summer  dish  for  ter¬ 
race  dining,  camping,  picnicing,  and 
buffet  suppers.  Miss  Dessie  Terry, 
Manager,  Square  Deal  Stores,  Jackson, 
Tennessee,  was  awarded  the  second  prize 
of  $10.00,  while  the  ten  next  best  letters 
each  received  a  $5.00  prize.  The  virtues 
of  Chinese  foods  have  long  been  unsung 
and  it  is  felt  that  this  July  campaign 
has  introduced  these  foods  in  many 
homes  that  were  not  before  aware  of 
their  existence. 

CONSIDERING  SARDINE  CANNERY 

The  San  Francisco  Sea  Products  Com¬ 
pany,  which  operates  a  whaling  station 
at  Eureka,  Calif.,  is  considering  the 
erection  of  a  plant  for  the  canning  of 
sardines. 

EDWARD  KEYES  BROWN 

The  56-year-old,  Edward  Keyes  Brown, 
Managing  Editor  of  the  American  Metal 
Market,  a  trade  journal,  died  on  Satur¬ 
day,  August  17th,  at  his  home  in 
Florham  Park,  New  Jersey,  after  a  two 
months’  illness. 


0-1  STRIKE 

The  strike  for  a  closed  shop  and  higher 
wages  which  has  been  in  progress  for 
more  than  two  weeks  at  the  Baltimore 
plant  of  the  Owens-Illinois  Can  Company 
still  remains  unsettled. 

SEALING  CORRUGATED  BOXES 

“How  to  Seal  Corrugated  Shipping 
Boxes,”  one  of  the  most  popular  in  a 
series  of  Packaging  Handbooks  published 
by  The  Hinde  &  Dauch  Paper  Company, 
has  been  revised  and  republished  in  a 
second  edition.  Although  more  comrsrs- 
hensive  than  the  first  edition,  the  current 
handbook  has  as  much  information  as 
possible  condensed  into  the  shortest  possi¬ 
ble  “reading  time.”  Topics  discussed  at 
some  length  include  chapters  on  sealing 
with  adhesives,  with  gummed  tape,  with 
metal  staples  or  stitches,  and  with  metal 
straps  and  wires.  The  handbook  is 
printed  in  handy  pocket  size.  Copies 
may  be  secured  without  cost  by  request¬ 
ing  them  from  the  company  at  Sandusky, 
Ohio. 

CANCO’S  MR.  STURDY  SPEAKS 

American  Can  Company’s  speaker, 
Carlton  F.  Sturdy,  is  scheduled  to 
address  the  Convention  of  the  Texas 
Retail  Grocers  Association,  at  Waco, 
Texas,  on  August  26th. 

CONNECTICUT  LAW  UPHELD 

The  unfair  Sales  Act  of  the  State  of 
Connecticut,  which  has  been  in  the 
courts  for  the  past  seven  or  eight  months, 
finally  reaching  the  Supreme  Court  on 
August  9th,  and  was  declared  constitu¬ 
tional. 

TINLESS  CANS 

Oscar  B.  Bach,  a  metal  craftsman  of 
New  Yoi’k  City,  has  applied  for  a  patent 
on  an  invention  for  which  it  is  claimed 
will  make  the  use  of  tin  plate  unneces¬ 
sary  in  the  manufacture  of  packers  cans. 
The  process  calls  for  the  thermo  chemical 
treatment  of  black,  cold,  reduced  plate 
in  the  light  gages  ordinarily  used  in  the 
making  of  tin  plate,  which  requires  only 
40  seconds  exposure  to  the  so  called 
“bachite”  process.  The  appearance  of 
the  finished  can  made  of  the  treated 
plate  is  as  smooth  as  though  it  had  been 
tinned,  and  if  the  “bachite”  is  lacquered 
in  the  same  manner  as  ordinary  packers 
cans,  they  will  give  at  least  as  good 
results,  it  is  claimed. 

CITRUS  PLANT  EXPANDS 

In  order  to  care  for  increased  sales,  it 
is  necessary  to  expand  the  canning  facili¬ 
ties  of  Quality  Products,  Inc.,  LaFeria, 
Texas,  by  an  addition  to  the  warehouse 
and  the  installation  of  further  equipment 
for  the  canning  of  citrus  juice. 
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PLAENERT  HEADS  WISCONSIN 
RETAILERS 

Walter  Plaenert  of  Madison,  was 
elected  President  of  the  Wisconsin  Retail 
Food  Dealers  Association,  at  the  annual 
meeting  held  at  Sheboygan  recently. 
Fred  Wienke,  LaCrosse,  Frank  Beisbier, 
Milwaukee,  and  Frank  Bobusch,  Kenosha, 
were  elected  Vice-Presidents. 

U.  S.  TURNS  TABLES  ON  CAMSE  TEAM 

The  U.  S.  Printing  &  Lithograph  Com- 
jiany’s  Baltimore  softball  team,  defeated 
the  Gamse  Lithographing  Company’s 
team  by  a  score  of  3  to  2  on  a  dry  field 
on  Monday,  August  12th,  to  even  the 
score  between  these  two  teams.  The  pre¬ 
vious  week,  in  the  mud,  Gamse  had 
beaten  U.  S.  by  a  score  of  4  to  2.  U.  S. 
pitcher,  Moran,  after  allowing  two  runs 
in  the  first  inning  kept  the  Gamse  play¬ 
ers  from  again  crossing  the  plate  for  the 
remainder  of  the  game.  Infielders  Harri¬ 
son,  Disney,  and  Makosky  played  air¬ 
tight  ball  and  Schelhause  received  a 
round  of  applause  for  a  difficult  deep 
center  field  catch.  With  the  score  all 
I  even  in  games,  the  two  teams  are 

1  expected  to  meet  again. 

I 

I  GROCER’S  WEEK  OCTOBER  2 1ST 


FOOD  STANDARDS 


TO  REVIEW  DEFINITION  AND 
LABELING  OF  CATSUP 

FOOD  AND  DRUG  ADMINISTRATION 

[Docket  No.  F.D.C.  No.  22] 

Amendment  of  Definition  and  Stan¬ 
dard  OP  Identity  for  Tomato  Catsup 
so  AS  TO  Permit  the  Use  Therein  of 
Sodium  Benzoate  as  an  Optional 
Ingredient 

NOTICE  OF  HEARING 
Notice  is  given  hereby  that  the 
Administrator  of  the  Federal  Se¬ 
curity  Agency,  upon  the  applica¬ 
tion  of  a  substantial  portion  of  the 
interested  industry  stating  reason¬ 
able  grounds  therefor  and  in  ac¬ 
cordance  with  the  provisons  of  sec¬ 
tion  401  and  701  (e)  of  the  Federal 
Food,  Drug,  and  Cosmetic  Act,  52 
Stat.  1046,  1055,  21  U.S.C.  Secs. 
341  and  371  (e)  (Supp,  V.  1939)  ; 
the  Reorganization  Act  of  1939,  53 
Stat,  561,  5  U.S.C.  Sec.  133  (Supp. 
V,  1939)  ;  and  Reorganization 
Plans  No.  I  (53  Stat.  1423,  4  F.R. 
2727)  and  No.  IV  (5  F.R.  2421)  ; 
will  hold  a  public  hearing,  com¬ 
mencing  at  10  o’clock  in  the  morn¬ 


ing  of  September  11, 1940,  in  Room 
3106,  South  Building,  between  12th 
and  14th  Streets  SW.,  Washington, 
D.  C.,  upon  a  proposal  to  amend  the 
definition  and  standard  of  identity 
for  the  food  known  under  its 
common  or  usual  name  as  tomato 
catsup,  which  definition  and  stan¬ 
dard  of  identity  was  fixed  and 
established  by  regulations  promul¬ 
gated  by  the  Secretary  of  Agricul¬ 
ture  on  July  25,  1939,  and 

published  in  the  Federal  Register 
for  July  29,  1939  (4  F.R.  3455). 

The  proposal,  which  is  advocated 
by  the  Canners  League  of  Cali¬ 
fornia  on  behalf  of  its  members,  is 
as  follows: 

§  53.010  Catsup,  Ketchup, 
Catchup  —  Identity;  Labeling  of 
Optional  Ingredients.  Add  the  fol¬ 
lowing  sentence  to  (a)  (3)  :  “There 
may  be  added  as  a  preservative, 
benzoate  of  soda  not  in  excess  of 
1,  10  of  one  per  cent  by  weight  of 
the  total  contents.” 

Insert  in  paragraph  (b)  preced¬ 
ing  the  sentence  reading  “Wher¬ 
ever  the  name  ‘Catsup,’  ‘Ketchup’ 
or  ‘Catchup’  appears  on  the  label. 


National  Retail  Grocer’s  Week,  plan¬ 
ned  to  stimulate  business  for  retailers 
and  wholesalers,  will  be  held  the  week  of 
October  21st. 


Plain. 

Varnished, 

Embossed. 

THE 

Simpson  &  doeller 

CO. 

BALTIMORE.MD. 


THE  POPULAR  HAMILTON  COIL 

For  cooking  pulp,  sauces,  etc. 


Made  o[  copper 
in  two  sizes  For 
500  end  1,000 
g<i.  tanks.  Large  Fieatlng  sur¬ 
face;  quick  acting;  outwear 
anv  other  type  3  to  1;  fewest 
joints;  stand  up  to  125  lbs. 
working  pressure;  easy  to  in¬ 
stall.  Priced  attractively.  Send 
for  bulletin  63. 


HAMILTON  KETTLE  WORKS  CO.,  Hamilton,  Ohio 


HEADQUARTERS 

Sufifilie4.  G4i<l 

Whatever  You  Need  Quick!  Aluminum  Pails,  Peeling  Knives, 
Enameled  Ware,  Galvanized  Ware,  C.  M.  C.  Coated  Pails,  Metal  Sponge, 
Dippers  (all  kinds).  Measures,  Canners*  Belt,  Rubber  Hose,  Solder,  Rub¬ 
ber  Gloves,  Stools  (steel  or  wood).  Rubber  Aprons,  Soldering  Steels  and 
Tipping  Irons,  Jumbo  Gasoline  Firepots,  Cleaning  and  Cleansing  Mater¬ 
ials,  Spice  Buckets,  Lightnin'  Mixers,  Sanitary  Fit¬ 
tings,  Steam  Traps,  and  many  other  important 
items. 

Conault  Your  Langaenkamp  Catalog,  or  Write 

F.  H.  LANGSENKAMP  CO. 

"Efficiency  In  the  Canning  Plant" 

INDIANAPOLIS,  INDIANA 
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THE  CONDITION  OF  CROPS 

As  Reported  hy  CANNERS 


etc.”  the  following  sentence:  “If 
benzoate  of  soda  is  used,  the  label 
shall  bear  the  statement  ‘Contains 
1  10  of  one  per  cent  benzoate  of 
soda’.” 

All  interested  persons  are  invited 
to  attend  the  hearing,  either  in 
person  or  by  representative,  and  to 
offer  evidence  relevant  and  ma¬ 
terial  to  the  proposal. 

Mr.  Walter  G.  Green,  Jr.,  hereby 
is  designated  as  presiding  officer  to 
conduct  the  hearing,  in  the  place  of 
the  Administrator,  with  full  au¬ 
thority  to  administer  oaths  and 
affirmations  and  to  do  all  other 
things  appropriate  to  the  conduct 
of  the  hearing. 

The  hearing  will  be  conducted  in 
accordance  with  the  rules  of  prac¬ 
tice  provided  for  such  hearings,  as 
published  in  the  Federal  Register 
of  Wednesday,  June  26,  1940,  at 
pages  2379  to  2381  (5  F.R.  2379- 
2381). 

In  lieu  of  oral  testimony,  inter¬ 
ested  persons  may  offer  affidavits 
by  delivering  the  same  to  the  pre¬ 
siding  officer  at  Room  2240,  South 
Building,  Independence  Avenue, 
between  12th  and  14th  Sts., 
S.  W.,  Washington,  D.  C.,  on  or  be¬ 
fore  the  date  of  the  opening  of  the 
hearing.  Such  affidavits,  if  rele¬ 
vant  and  material,  may  be  received 
and  made  a  part  of  the  record  at 
the  hearing,  but  the  Administrator 
will  consider  the  lack  of  opportun¬ 
ity  for  cross-examination  in  deter¬ 
mining  the  weight  to  be  given  to 
statements  made  in  the  form  of 
affidavits.  Every  interested  per¬ 
son  will  be  permitted,  in  accord¬ 
ance  with  the  above-mentioned 
rules  of  practice,  to  examine  the 
affidavit  offered  and  to  file  counter¬ 
affidavits  with  the  presiding  officer. 

The  proposed  amendments  are 
subject  to  adoption,  rejection, 
amendment,  or  modification  by  the 
Administrator,  in  whole  or  in  part, 
as  the  evidence  adduced  at  the 
hearing  may  require. 

Done  at  Washington,  D.  C.,  this 
8th  day  of  August,  1940. 

Paul  V.  McNutt, 
Administrator. 

I F.  R.  Doc.  40 — 3306  ;  Filed,  August  9,  1940 ; 

9 :53  a.  m.] 


BEANS 

GREEN  FOREST,  ARK.,  Aug.  16— Very 
little  acreage  in  this  vicinity,  yield  was 
normal.  No  fall  pack  here. 

BRIDGEVILLE,  DEL.,  Aug.  20 — The  gen¬ 
eral  condition  of  the  lima  bean  crop  is 
steadily  getting  worse.  The  first  plant¬ 
ings  in  several  instances  are  being  com¬ 
pletely  abandoned.  Yields  have  been 
approximately  500  pounds  per  acre 
which,  of  course,  hardly  pays  for  the 
harvesting.  The  next  pickings  look  a 
little  better,  but  we  have  not  had  enough 
rain  to  make  us  feel  assured  of  any  kind 
of  real  yields.  The  total  pack  of  limas 
in  Delaware  can  hardly  fail  to  be  20  per 
cent  short. 

lucedale:,  miss.,  Aug.  15 — Green  bean 
season  over.  Crop  only  50  per  cent  of 
normal.  Excessive  rains  early  part  of 
season  and  again  in  late  part  of  season 
responsible. 


HEARING  ON  SUGAR  SYRUPS 

In  the  matter  of  proposals  to  amend 
the  definitions  and  standards  of  identity 
for  canned  apricots,  canned  cherries, 
canned  peaches  and  canned  pears,  a 
public  hearing  will  be  held  beginning  at 
10  A.  M.  on  September  16th,  1940,  in 
Room  1039,  South  Building,  Independence 
Avenue  between  12th  and  14th  Streets, 
S.  W.,  Washington,  D.  C.,  with  Michael 
F.  Markel  presiding  officer,  to  which  all 
interested  persons  are  invited  either  in 
person  or  by  representative,  and  to  offer 
evidence  revelant  and  material  to  the 
proposals. 

The  proposals  are  that  the  regulations 
fixing  and  establishing  definitions  and 
standards  of  identity  for  the  above  men¬ 
tioned  canned  products  be  amended  in  the 
following  respects: 

(1)  To  prescribe  additional  optional 
liquid  packing  media  of  suitable  com¬ 
positions,  including  such  media  as  are 
prepared  with  invert  sugar  sirup  or  corn 
sirup,  singly  or  in  combination  with  other 
saccharine  substances. 

(2)  To  revise  the  specifications  of  com¬ 
position  prescribed  by  such  regulations 
for  optional  liquid  packing  media,  in¬ 
cluding  deletion  of  the  requirements  that 
such  media  prepared  with  refined  sugar 
(Sucrose)  and  refined  corn  sugar  (dex¬ 
trose)  be  adjusted  to  refined  sugar  (Suc¬ 
rose)  equivalents. 

(3)  To  designate  optional  liquid  pack¬ 
ing  media,  prescribed  by  such  regulations 
and  any  amendment  thereto,  which  shall 
be  named  on  the  label. 

(4)  To  revise  the  alphabetical  and 
numerical  designations  of  the  subsections 
and  other  subdivisions  of  such  regula¬ 
tions  and  otherwise  to  simplify  and 
clarify  such  regulations  by  editorial 
changes. 


VICTOR,  N.  Y.,  Aug.  21 — We  have  been 
canning  Yellow  Wax  beans  for  two 
weeks.  We  have  packed  about  35  per 
cent  to  date  of  what  we  packed  a  year 
ago  in  same  time.  Our  acreage  will 
yield  about  an  average  of  one  ton  to  the 
acre,  about  half  of  that  a  year  ago. 
Prospects  are  poor,  quality  is  good.  Some 
rain  would  help. 

WAYNESVILLE,  N.  c.,  Aug.  16 — Floods  in 
Western  North  Carolina  have  brought 
canning  to  a  close.  Beans,  tomatoes  and 
blackberries  have  been  washed  away,  and 
it  is  doubtful  if  any  of  our  four  plants 
will  do  any  more  packing  this  season,  ex¬ 
cept  perhaps  on  kraut.  Our  plants  are 
stretched  out  over  a  territory  200  miles 
in  length. 

NORTUMBERLAND,  PA.,  Aug.  17 — All 
packed  with  about  90  per  cent  of  a  crop. 

OGDEN,  UTAH,  Aug.  16 — About  75  per 
cent  crop.  Drought  and  extreme  heat 
has  curtailed  yields. 

TOMATOES 

GREEN  FOREST,  ARK.,  Aug.  16 — Crop 
condition  good  on  reduced  acreage.  Have 
had  showers  lately  just  when  needed. 
Would  say  condition  95  per  cent  on  80 
per  cent  of  normal  acreage. 

BRIDGEVILLE,  DER..,  Aug.  20 — We  buy 
nearly  all  our  tomatoes  on  the  open  mar¬ 
ket,  and  have  found  it  the  biggest  and 
best  crop  we  have  ever  had  in  this  sec¬ 
tion.  Prices  vary  anywhere  from  15 
cents  to  25  cents  per  basket.  There  are 
some  being  bought  8  cents  per  basket, 
but  those  tomatoes  aren’t  worth  more 
than  8  cents  for  %  baskets. 

LAFAYETTE,  IND.,  Aug.  15 — About  60 
per  cent  of  normal  crop.  Expect  a  3-ton 
yield,  as  compared  with  a  normal  year. 
Crop  is  in  need  of  a  good  rain  in  this 
section.  Eleven  days  of  August  the  tem¬ 
perature  has  been  above  90,  that  it  too 
hot  for  tomatoes  to  do  much  good. 

FOREST  CITY,  MO.,  Aug.  20 — Commenced 
canning  August  2nd.  First  of  season 
was  dry.  Last  ten  days  were  wet.  Had 
too  much  rain  and  considerable  harm 
was  done.  Tomatoes  cracked  and  quality 
poor,  many  rotting  in  field.  Must  have 
fair  weather.  We  are  asking  65c,  f.  o.  b. 
factory.  Other  Northern  Missouri  can- 
ners  also  holding  for  65c.  Do  not  expect 
to  sell  any  with  market  the  way  it  is. 
Neither  do  we  intend  to  give  our  goods 
away  at  below  cost  prices. 

NEBRASKA  CITY,  NEBR.,  Aug.  21 — ToO 
much  heat,  followed  by  too  much  moisture 
has  damaged  our  crop  50  per  cent. 

PHALANX,  N.  J.,  Aug.  15 — Crop  seems 
to  be  about  ten  days  late  but  looks  very 
well  at  the  present  time  and  will  produce 
normal  crop  if  we  are  favored  with  the 
right  kind  of  weather. 
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COLUMBUS,  OHIO,  Aug.  15 — Many  grow¬ 
ers  and  canners  dusting  their  fields 
account  heavy  crop  worms  and  bugs. 
Half  ripe  stock  falling  from  vines,  blis¬ 
tered  and  soft.  Later  bloom  will  not  set 
for  another  few  days.  This  weather  will 
improve  crop  from  30  to  40  per  cent,  or 
more  in  some  sections.  Just  think  they’re 
giving  fair  stock  away  in  the  Tri-States 
according  to  reports,  $3.00  to  $5.00  per 
ton,  or  53  to  54  cents  in  the  canned  state, 
and  we  who  would  give  three  times  that 
amount  can’t  get  them.  A  funny  old 
world — and  cockeyed  at  that — isn’t  it. 

NORTHUMBERLAND,  PA. — Same  acreage 
as  last  year.  Season  two  weeks  late. 
Hail  has  riddled  25  per  cent  of  our 
acreage.  Very  little  fruit  on  vines,  only 
expect  about  60  per  cent  of  last  year 
crop. 

OGDEN,  UTAH,  Aug.  16 — Expect  about 
65  per  cent  of  a  normal  crop.  Bligbt  and 
drought  have  damaged  the  crop  severely. 

wiRTZ,  VA.,  Aug.  19 — Have  about  20 
acres  of  tomatoes  which  from  present 
indications  will  not  yield  over  50  per  cent 
of  a  normal  crop.  Vines  are  drying  and 
fruit  rotting  very  badly. 

CORN 

HOOPESTON,  ILL.,  Aug.  21 — Our  Sweet 
Corn  crop  has  been  definitely  damaged  to 
the  extent  that  we  shall  have  not  over  50 
per  cent  of  our  anticipated  production. 


Is  Your  Pack 
Fully  Insured 
Against  Loss? 


We  packed  about  half  the  amount  of 
Golden  Bantam  that  we  packed  last  year, 
although  our  acreage  was  increased  by 
200  acres.  Our  early  plantings  of 
Country  Gentlemen  variety  were  dam¬ 
aged  along  with  the  Golden  Bantam  to 
the  extent  that  on  the  acreage  we  have 
run  thus  far  have  averaged  only  31 
cases  per  acre.  Reports  from  our 
neighbors  in  Central  Illinois,  also  in 
Central  Indiana,  indicate  they  are  in  the 
same  boat  as  ourselves  and  as  tbis  is  the 
section  where  a  goodly  percentage  of  the 
Country  Gentleman  corn  is  packed,  it 
would  appear  that  the  output  of  this 
variety  for  1940  is  very  much  curtailed. 

AUDUBON,  IOWA,  Aug.  19 — Recent  rains 
throughout  Iowa  have  checked  drougth 
damage,  but  early  corn,  and  especially 
Golden  varieties,  was  seriously  damaged 
before  rains  came.  Estimates  range 
from  30  per  cent  to  50  per  cent  damage 
on  these  varieties.  Later  corn  in  pretty 
fair  condition.  The  State’s  average 
probably  about  75  per  cent  of  normal. 

NEBRASKA  CITY,  NEBR.,  Aug.  21 — Early 
plantings  yielding  30  cases  per  acre.  Late 
plantings  should  be  normal. 

VICTOR,  N.  Y.,  Aug.  21 — Corn  prospects 
are  poor.  We  expect  to  start  canning 
corn  in  about  a  week  or  ten  days.  Acre¬ 
ages  are  very  uneven  and  if  we  do  not 
get  some  moisture  crop  will  be  very  light, 
about  50  per  cent  of  a  normal  crop. 


Weather  very  unfavorable,  nights  cold, 
no  moisture  and  no  prospects  of  favor¬ 
able  weather  from  all  reports.  All  crops 
looking  poor  in  our  immediate  vicinity. 

COLUMBUS,  OHIO,  Aug.  15  —  Growing 
crop  seriously  injured,  fully  50  per  cent 
of  planted  acreage.  No  moisture  for 
about  two  months,  much  of  the  crop  fired 
and  burned.  Very  little  hope  for  any¬ 
thing  from  later  plantings.  No  offerings 
from  packers  on  1940  pack.  Spot  holding 
firm  at  6714  cents  factory,  but  most  spots 
cleaned  up. 

NORTHUMBERLAND,  PA.,  Aug.  17 — Crop 
is  running  average  yields. 

OOSTBURG,  wis.,  Aug.  14 — Crop  now 
looking  better,  but  planting  season  was 
very  late  and  ideal  growing  conditions 
are  necessary  to  produce  a  60  to  70  per 
cent  crop. 


OTHER  ITEMS 

LUCEDALE,  MISS.,  Aug.  15 — Peas:  Pack 
which  is  a  minor  one  about  50  per  cent 
short. 

BRIDGEVILLE,  DEL.,  Aug.  20 — Squash : 
Acreage  has  been  cut  25  per  cent.  Pros¬ 
pects  look  about  75  per  cent  of  normal. 
Extreme  dryness  at  time  of  blossoming 
caused  many  of  the  blossoms  to  fall  off. 


The  "Automatic"  policy  is  a  most 
convenient,  practical  and  eco¬ 
nomical  form  of  coverage. 

CANNERS  EXCHANGE  SUBSCRIBERS 
WARNER  INTER -INSURANCE  BUREAU 


LANSING  B.  WARNER,  Incorporated 

540  N.  Michigan  Ave.,  CHICAGO 

Tel.  Superior  7700 


9n  A 

^  Emergency  ^ 

MACHINERY  and 
SUPPLY  ORDERS 

^  Shipped  Quick  ^ 
Large  stock  on  hand 

-  Write  for  Catalogue - 

A.  K.  ROBINS  &  CO.,  INC., 

BALTIMORE,  MD. 


Est.  1855 
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CAN  STOP 


STEAM 

COIL 


AVARS  MACHINE  COMPANY,  Salem,  New  Jersey 


.  _ ,  .  _ _  ^  ^  adjustment—^ 

AVARS  Latest  10  Station 


New  Perfection 

PEA  &  REAN 
FILLER 


Has  two  separate  Briners  over  funnels,  dis¬ 
pensing  half  of  the  hrine  before  the  peas 
and  the  balance  on  top  of  the  peas. 


NO.  2—/  N0.1- 


-PEVOLVINC  HOPPED 


CHANCE 

CPADE 


PEAS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


New  Design  for  HighfSpeed. 


Large  Revolving  Hopper. 


Also  make  a  5  pocket  Pea  and  Bean  Filler. 


FOR  FILLING 


Having  ten  Pockets  brine  has  ample  time  to 
soak  in  the  peas  before  leaving  the  funnels. 
This  materially  increases  speed. 


PEA  GRADERS 
PEA  CLEANERS 
SAMPLE  GRADERS 
CLEAN-UP  MULLERS 
TOMATO  WASHERS  &  SCALOLRS 
CORN  CLEANERS 
CORN  TRIMMERS 
SPINACH  WASHERS 
ASPARAGUS  PACKER 

All  of  our  usual  construction.  Let  us  have  your 
inquiries  for  these  and  any  special  machines. 


THE  SINCLAIR-SCOTTCO. 

“The  Original  Grader  Houee’* 

BALTIMORE,  MARYLAND 


LABELS 

ORIGINRL.RRTISTIC  IN  / 
COLOR  8(  DESIGN 
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THE  CANNED  FOODS 


WEEKLY  REVIEW 

The  Pea  Marketing  Co-Op.  Have  Their 
Fund — More  About  Prices — The  List  As 
Quoted — Lack  of  Co-operation,  Though  It 
Is  All  to  Your  Benefit — If  Canners  Would 
Only  Price  Their  Goods  and  Stick  to  Them! 

“WE  GOT  IT” — Is  the  very  natural 
and  justifiable  cheer  which  the 
Canned  Pea  Marketing  Coopera¬ 
tive  uttered  late  this  week  about 
the  drive  to  get  subscriptions  for 
and  advertising  campaign  this  Fall. 
The  quota  was  set  at  13,800,000 
cases  of  canned  peas  of  this  year’s 
pack,  and  they  have  exceeded  the 
quota.  That  is  easily  the  most  im¬ 
portant  happening  of  the  week,  and 
the  officers  of  the  Co-op.,  have  a 
right  to  chortel.  Because  learning 
from  the  campaign  put  on  two 
years  ago  they  know  now  how  to 
better  conduct  it,  and  that  means 
that  the  packs  of  canned  peas  will 
be  intelligently  and  well  sold  to  the 
consuming  public,  and  which,  in 
turn  means  pea  canners  can  feel  a 
whole  lot  easier  about  the  27  mil¬ 
lion  cases  of  canned  peas  as  this 
year’s  pack,  plus  the  carry-over, 
which  are  to  be  marketed.  A  whale 
of  a  lot  of  them  have  already  been 
marketed,  many  canners  reporting 
that  their  sales  are  more  than  dou¬ 
ble  any  previous  year,  and  the  price 
market  is  in  quite  good  condition. 
“This  is  not  going  to  be  just 
another  advertising  campaign,” 
ihe  Committee  say,  “to  which  can¬ 
ners  contributed  their  funds,  and 
which  will  allow  them  to  sit  back 
and  see  the  parade  pass  by.  That 
happened  before,  but  it  won’t  hap¬ 
pen  this  time.  We  want  every 
canner  to  become  a  party  to  this 
.ampaign.  We  want  to  place  in 
'heir  hands  the  necessary  tools  for 
hem  to  go  out  and  to  sell  this  cam- 
)aign  to  their  brokers  and  to  their 
iuyers,  and  when  they  do  that,  and 
•nly  then,  will  they  cash  in  and  be 
able  to  reap  their  dividends  on  the 
proposed  program.”  Later  on  we 
vvill  give  you  more  of  the  story; 
the  thing  is  that  the  goal  has  been 


reached,  and  the  campaign  will 
go  on. 

PRICES  AGAIN — Canners  of  all 
other  products  ought  to  learn  how 
the  pea  canners  successfully  put  on 
that  other  campaign,  and  will  put 
this  one  on  even  better,  for  they 
marketed  30  million  cases  of  peas 
at  some  profit ;  and  if  they  could  do 
that,  the  other  canners  ought  to  be 
able  to  sell  their  much  smaller 
packs  at  even  better  prices.  It  has 
been  done ;  learn  how. 

Again  this  week  we  are  “jumped 
on”  for  quoting  too  low  prices  on 
some  items,  and  one  good  friend, 
at  least,  says  they  look  to  us  for 
guidance,  and  intimates  we  are 
throwing  them  down.  Good 
friends,  we  do  not  make  the  prices, 
and  we  dislike  more  than  you  do  to 
have  to  publish  such  low  prices, 
but  you  canners  make  them!  If 
you  knew  the  calibre  of  men  we 
have  reporting  the  market  for  us, 
in  its  actual  condition,  you  would 
readily  agree  that  they  know  what 
they  are  talking  about.  They  see 
not  one  or  two  sales,  much  less  do 
they  play  up  some  one,  lone,  too- 
low  distress  sale ;  they  average  the 
market  as  we  do,  or  are  forced  to 
quote  the  low  prices  because  the 
drive  has  carried  many  a  canner  to 
accept  business,  and  the  buyers 
retort  that  that  is  the  market.  Who 
has  worked  as  hard  as  we  have  to 
force  canners  to  price  their  goods 
themselves,  and  at  figures  which 
will  return  them  some  profit? 

Here  is  the  weekly  circular  of 
The  Wm.  Silver  Co.,  Inc.,  brokers, 
Aberdeen,  Md.,  under  date  of 
August  21st,  the  middle  of  this 
week,  and  we  give  it  to  you  in  full. 

“The  Tomato  market  seems  stronger 
due  in  part  to  the  fact  that  raw  stock  has 
advanced  after  damage  becoming  evident 
from  the  past  week’s  rain.  Also  heavy 
packing  being  over  from  the  early  glut, 
the  pressure  to  sell  is  less.  We  feel  that 
current  prices  are  low  enough  for  buyers 
to  cover  without  further  delay.  The 
market  seems  to  have  held  more  firmly 
than  many  believed  possible  even  during 
heaviest  packing. 

STANDARD  TOMATOES — F.  O.  B.  Maryland 
factory:  No.  I’s,  361,^  cents;  No.  2’s, 


MARKETS 


52%  to  53  cents;  No.  2 %’s,  75  cents;  No. 
lO’s  $2.35.  F.  O.  B.  Baltimore:  No.  I’s, 
36%  to  37  cents;  No.  2’s  55  cents;  No. 

2 %’s,  77%  cents;  No.  lO’s,  $2.45  to  $2.50. 
F.  O.  B.  Tidewater  Virginia  factories: 
No.  2’s,  52%  cents;  No.  2%’s,  75  cents. 

EXTRA  STANDARD  TOMATOES — F.  O.  B. 
Maryland,  Pennsylvania,  September  ship¬ 
ment:  2,000  cases  No.  2  Extra  Standard 
Salted,  65  cents  f.  o.  b.  Pennsylvania; 
2,000  cases  No.  2  Extra  Standard  H.  P. 
Salted,  70  cents  f.  o.  b.  Aberdeen;  1,000 
cases  No.  2%  Extra  Standard  H.  P. 
Salted,  90  cents  f.  o.  b.  Aberdeen;  1,000 
cases  No.  10  Extra  Standard  Solid  Pack, 
$3.40  f.  o.  b.  Maryland;  2,000  cases  No. 

2  Near  Fancy  H.  P.  Salted,  80  cents 
f.  o.  b.  Maryland;  1,000  cases  No.  2% 
Near  Fancy  H.  P.  Salted,  $1.20  f.  o.  b. 
Maryland. 

CORN — Whole  Grain  and  Crushed  Corn 
— The  Golden  Bantam  Corn  Crop  down 
here  has  been  seriously  cut  because  of 
dry  weather  and  from  bad  seed.  Whole 
Grain  Golden  Bantam  Corn  has  been  cut 
as  much  as  60  per  cent  in  some  sections 
with  market  stronger  and  supply  short. 
On  the  Eastern  Shore  both  White  and 
Yellow  are  severely  cut.  Shoe  Peg  Corn 
has  advanced  with  limited  selling. 

SHOE  pro  CORN — F.  O.  B.  Maryland  fac¬ 
tories:  No.  1  Fancy,  65  cents;  No.  2 
Fancy,  95  cents  to  $1.00;  No.  2  Extra 
Standard,  87%  cents;  No.  2  Standard, 
82%  cents;  No.  10  Fancy,  $5.50. 

WHOLE  GRAIN  GOLDEN  BANTAM — F.  O.  B. 
Maryland-Pennsylvania  factories:  No.  1 
Fancy,  66%  cents;  No.  2  Fancy,  92%  to 
95  cents;  No.  2  Extra  Standard,  87% 
cents;  No.  10  Fancy,  $5.00  to  $5.25. 

CRUSHED  GOLDEN  BANTAM  CORN — F.O.B. 
Maryland-Pennsylvania:  No.  2  Extra 
Standard,  78%  cents;  No.  2  Fancy,  87% 
cents;  No.  10  Extra  Standard,  $4.20. 

CRUSHED  EVERGRmN  CORN — No.  2  Stan¬ 
dard,  62%  to  65  cents;  No.  2  Extra 
Standard,  70  to  72%  cents;  No.  10  Extra 
Standard,  $4.20. 

WHOLE  GRAIN  EVERGREEN  CORN — No.  2 
Standard,  67%  cents;  No.  2  Extra  Stan¬ 
dard,  70  cents. 

CUT  GREEN  BEANS — F.  O.  B.  Maryland 
factory:  Stocks  light  with  good  demand. 
No.  2  Standard,  61%  to  62%  cents  Penin¬ 
sula;  No.  2  Extra  Standard,  70  cents 
Peninsula  and  Baltimore;  No.  2%  Extra 
Standard,  85  cents  Baltimore;  No.  10 
Standard,  $3.00  to  $3.15;  No.  10  Extra 
Standard,  $3.40  to  $3.50;  No.  2  Standard 
Wax,  65  cents.  2,000  cases  No.  2  Un¬ 
graded  Full  Standard  Cut  Green  Beans, 
62%  cents,  Baltimore;  1,000  cases  No.  10 
Ungraded  Standard  Cut  Green  Beans, 
$3.00  Maryland  factory.” 
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That  circular  is  right  now  on  the 
desks  of  large  and  small  buyers  in 
many  sections  of  the  country,  and 
will  be  brought  out  to  show  anyone 
trying  to  sell  these  products.  Those 
prices  must  have  been  furnished 
by  the  canners ;  in  other  words  the 
goods  must  have  been  given  to 
them  to  sell,  and  you  can  bet  your 
bottom  dollar  the  buyers  will  all 
try  to  buy  below  these  prices — 
never  above  them.  Every  time  we 
“jump”  a  broker  for  naming  too 
low  prices  he  brings  out  orders  to 
sell  from  canners.  And  when  we 
go  after  anyone  of  our  representa¬ 
tives  in  the  leading  markets,  and 
whose  reports  are  given  following 
this,  they  invariably  show  that 
goods,  and  lots  of  them,  have  been 
sold  at  the  prices,  or  often  lower. 

Some  of  the  complainants  say 
that  they  do  not  know  what  the 
prices  are,  and  that  they  look  to  us. 
We  could  be  of  very  real  service  to 
all  canners  if  they  would  but 
co-operate  with  us,  at  least  sending 
us  their  price  lists,  but  better  still, 
giving  us  the  real  prices  at  which 
they  have  sold — the  low  as  well  as 
the  high — with  a  true  statement  of 
the  qualities  sold  at  the  prices,  and 
the  volume.  We  surely  could  be  of 
as  great  service  to  this  industry  as 
the  daily  papers  are  to  the  farmers 
on  farm  products  of  all  kinds,  and 
you  know  that  no  farmer  could  be 
blasted  away  from  those  quota¬ 
tions.  But  let  any  cokeyed,  knock- 
kneed,  cub-footed  broker  or  buyer 
tell  the  canner  that  The  Canning 
Trade  is  crazy,  and  that  he  can 
buy  the  goods  at  5  to  7  cents  lower 
than  we  quote,  and  that  if  he  does 
not  hurry  up  and  sell,  the  price  will 
soon  be  10  cents  less,  and  he  will 
sell.  And  you  know  it.  We  have 
wanted  to  be  of  this  service.  Let 
the  complaining,  and  all  other  can¬ 
ners,  use  us,  by  keeping  us 
informed,  co-operating  with  us, 
and  beneficial  results  cannot  help 
but  follow.  That  is  what  we  are 
here  for,  and  itching  to  do.  But 
we  can’t  travel  to  each  and  every 
canner  to  get  his  prices  each  week. 
Yet  it  would  cost  no  canner  more 
than  a  3-cent  stamp,  or  a  Day  Press 
rate  wire  which  we  pay,  to  help — 
you. 

Let  no  one  tell  you  that  canned 
foods  are  not  selling.  They  are 
going  out  in  steady  streams,  can¬ 


ner  after  canner  telling  us  that 
their  business  is  far  ahead  of  any 
previous  year;  but  the  buyers  are 
cagey :  they  pretend  they  are 
afraid  of  possible  changes  in  mar¬ 
ket  conditions,  and  are  waiting  to 
see  what  the  later  market  will  be. 
The  dwindling  stock  figures  dis¬ 
prove  this.  We  point  all  this  out 
to  you,  so  that  you  can  understand 
the  situation,  every  week,  but  you 
are  the  men  who  make  the  prices, 
believe  it  or  not. 

THE  MARKET — The  above  prices 
will  serve  as  the  market  this  week. 
And  remember,  that  there  are 
dozens  of  such  circulars  being  put 
out,  every  week,  by  various  bro¬ 
kerage  or  buying  firms,  and  try  to 
picture  the  effect  upon  buyers 
when  such  prices  are  laid  before 
them.  Again,  if  the  canners  did 
not  offer  goods  to  sell  at  the  prices, 
neither  these  brokers  nor  us  could 
quote  them. 

The  line  of  canned  fish  is  very 
strong,  and  fruits  are  firm  and  the 
market  in  good  condition,  as  a  rule. 
You  have  good  crop  reports  else¬ 
where,  and  you  know,  or  ought  to, 
that  carry-overs  are  melting  away, 
and  public  demand  far  ahead  of 
normal.  Business  in  general  is 
very  good,  and  improving  every 
day,  and  all  experts  predict  that  it 
will  continue  to  improve  as  the  Fall 
comes  on.  If  only  the  canners 
would  price  their  goods,  and  stick 
to  those  prices. 

NEW  YORK  MARKET 

Low  Prices  Have  Not  Stimulated  Buying — 
Canners  Making  it  a  Seller’s  Market — ^Toma¬ 
toes  Must  Be  At  Bottom — Bean  Prices 
Improving — Corn  Recovering  in  Price — Peas 

Quiet — Fish  Strong — Prorating  Small 
Fruits — Pear  Prices. 

By  “New  York  Stater” 

New  York,  August  22,  1940. 

THE  SITUATION  —  The  markets 
have  been  quiet  but  generally  well 
maintained  during  the  week.  Inter¬ 
est  in  new  California  fruits  was 
sharpened  somewhat  by  the  nam¬ 
ing  of  prices  on  Bartlett  pears  by 
some  canners,  but  the  volume  of 
actual  buying  continued  rather 
limited.  Low  prices  are  attracting 
some  buying  interest  for  new  pack 
southern  tomatoes,  although  at 


prices  scarcely  remunerative  from 
the  standpoint  of  the  canner. 

THE  OUTLOOK — Buyers  are  play¬ 
ing  the  old  army  game  of  getting 
quotations  from  canner  and  then 
submitting  counter  bids,  although 
thus  far  with  a  rather  signal  lack 
of  success.  From  an  observer’s 
standpoint,  it  is  beginning  to  look 
more  like  a  seller’s  market  on  the 
general  line,  but  it  is  taking  some 
sellers  a  long  time  to  realize  this. 
Jobbers  are  not  carrying  large 
stocks  of  most  staples,  consuming 
demand  during  the  coming  winter 
should  be  at  least  as  good  as  last 
year  (probably  better),  and  the 
export  situation  is  showing  im¬ 
provement.  With  stocks  and  packs 
not  excessive,  the  statistical  posi¬ 
tion  of  the  market  certainly  ap¬ 
pears  to  warrant  a  better  price 
basis  than  is  currently  prevailing 
with  respect  to  many  items. 

TOMATOES — With  some  southern 
packers  reported  offering  2s  as  low 
as  51  cents,  the  tomato  market  has 
slipped  to  a  new  low  for  recent 
years.  Just  how  long  this  state  of 
affairs  will  continue  depends  en¬ 
tirely  upon  the  eagerness  of  can¬ 
ners  to  turn  their  new  pack  into 
cash.  Most  packers  are  holding 
standards  at  a  minimum  of  55  cents 
for  2s,  75  cents  for  2y2S,  and  $2.40 
to  $2.50  for  10s.  Large-scale  dis¬ 
tributors  are  studying  the  tomato 
situation  closely,  and  there  appears 
to  be  a  general  feeling  that  bottom 
has  been  reached  and  that  an  early 
upswing  may  be  looked  for.  Any 
real  volume  buying  movement  by 
mass  distributors  would  probably 
turn  the  market  within  a  relatively 
short  period  of  time.  This  buying 
is  in  the  offing — it  is  merely  up  to 
the  canners  to  stand  pat  upon  an 
equitable  basis  until  it  develops. 

BEANS  —  New  pack  southern 
stringless  beans  are  looking  up, 
and  prices  are  on  the  strong  side. 
Some  standard  cut  green  2s  were 
reported  available  at  60  cents,  can¬ 
nery,  but  packers  generally  were 
21/2  to  5  cents  over  this  figure  in 
their  price  views.  On  10s,  the 
market  ranges  $3.00  and  upwards. 
Extra  standards  are  671/2  to  70 
cents  on  2s  and  $3.40  to  $3.60  on 
10s,  with  fancy  2-sieve  cut  green 
beans  at  90  to  95  cents  for  2s  and 
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$4.00  for  10s.  On  cut  wax  beans, 
standards  are  generally  621/2  cents 
and  upwards  for  2s,  and  $3.00  to 
$3.25  for  10s,  with  extra  standard 
cut  beans  at  65  cents  and  $3.50, 
respectively,  while  fancy  whole,  3- 
sieve,  are  posted  at  $1.00  minimum 
on  2s. 

CORN — With  pack  prospects  less 
favorable  than  a  few  weeks  back, 
the  market  has  taken  on  added 
firmness,  and  more  buying  interest 
is  reported.  Standard  crushed  is 
held  at  an  inside  of  571/2  cents  for 
303s,  and  generally  at  65  cents  for 
2s,  with  10s  at  $3.75  and  up,  while 
extra  standard  is  60  cents  on  303s, 
70  cents  on  2s,  and  $4.00  bottom 
for  10s.  Fancy  southern  golden 
bantam  is  75  cents  for  303s,  85 
cents  for  2s,  and  $4.25  for  10s,  on 
the  crushed ;  with  wholegrain 
fancy  at  821/2  cents  for  303s,  921/^ 
cents  for  2s,  and  $5.00  on  10s. 
New  York  State  packers  are  quot¬ 
ing  slightly  higher  prices  on  each 
item. 

PEAS — New  York  canners  are 
booking  new  pack  peas  at  $1,321/2 
to  $1.35  for  fancy  1-sieve,  with  3- 
sieve  at  $1.10  and  4-sieve  at  $1.00 
to  $1.05,  the  market  on  5-sieve 
ranging  971/2  cents  to  $1.00  at  can¬ 
neries.  Quality  of  pack  this  season 
has  shown  the  same  irregularity 
reported  from  Wisconsin,  i.e.,  can¬ 
neries  located  relatively  close 
together  having  received  deliveries 
of  peas  differing  extensively  in 
quality.  The  market  for  southern 
peas  has  been  quiet  throughout  the 
week,  prices  holding  unchanged. 

SALMON — With  the  new  pack 
running  behind,  the  market  has 
continued  in  strong  shape.  Reds 
at  $2.40  to  $2.45,  Seattle  basis,  are 
attracting  buying  interest  from  the 
domestic  trade,  and  export  inquiry 
is  still  in  the  market  on  both  reds 
and  pinks. 

SARDINES — Reports  from  Maine 
indicate  that  the  pack  is  still  run¬ 
ning  far  behind,  and  the  market  is 
firming.  Keyless  quarters  have 
sold  down  to  $2.90,  f.  o.  b.  Port¬ 
land,  but  packers  are  talking 
higher  prices,  and  a  general  up¬ 
swing  in  quotations  is  looked  for 
within  the  next  several  weeks. 


PACKER’S  PRO  RATE  —  Pro  rata 
deliveries  on  new  pack  New  York 
State  raspberries  have  been  an¬ 
nounced  by  a  number  of  canners, 
and  with  other  packers  withdrawn 
from  the  market  temporarily, 
prices  are  stiffening.  Currently, 
red  respberries  are  available  in  a 
limited  way  for  prompt  shipment 
at  $1.50  to  $1.75  for  2s,  according 
to  syrup,  with  water  10s  at  $6.50, 
while  black  raspberries  range 
$1,571/2  to  $1.80  on  2s,  and  are  held 
at  $7.75  on  water  10s. 

R.  S.  P.  CHERRIES — Buyers  are 
also  getting  pro  rata  delivery 
notices  on  red  sour  pitted  cherries 
from  some  canners,  and  the  market 
continues  strong.  On  2s,  prompt 
shipment  goods  are  held  at  $1.05, 
with  10s  at  $5.00  to  $5.25,  f.  o.  b. 
canneries. 

PEARS — California  packers  have 
named  prices  on  1940  pack  Bartlett 
pears  as  follows :  2I/2S,  choice, 
$1.70  to  $1.75,  standards,  $1.45  to 
$1.55,  seconds,  $1.35;  No.  Is, 
choice,  $1.05  to  $1,071/2,  standards, 
97I/2  cents  to  $1.00;  No.  10s, 
choice,  $5.50  to  $5.65,  standards, 
$5.00,  water  pack,  $3.35,  solid  pack 
pies,  $3.25.  Some  buying  interest 
is  reported. 

PEACHES — Demand  for  new  pack 
California  peaches  has  slowed 
somewhat,  and  the  price  basis, 
f.  0.  b.  canneries,  shows  some  vari¬ 
ance.  Currently,  offerings  are  re¬ 
ported  on  clings  at  $1.30  to  $1.35 
W  fancy,  $1.20  to  $1.30  for  choice, 
and  $1.10  to  $1.17^2  for  standards, 
with  10s  held  at  $4.25  to  $4.50  for 
fancy,  $4.00  to  $4.25  for  choice, 
$3.50  to  $3.75  for  standards,  $3.00 
to  $3.10  for  water  pack,  and  $3.50 
to  $3.90  for  solid  pack  pie  peaches. 

’cots  firm — A  firm  market  for 
new  pack  canned  apricots  is  re¬ 
ported.  The  usual  price  differen¬ 
tials  between  advertised  and  unad¬ 
vertised  brands  are  reported,  the 
market  for  coast  shipment  being 
quoted  at  $2.20  for  fancy  2i/4s, 
$1.90  to  $2.05  for  choice,  and  $1.65 
to  $1.75  for  standards,  with  No. 
10s  at  $7.25  for  fancy,  $6.50  to 
$6.75  for  choice,  and  $5.60  to  $6.00 
for  standards.  On  solid  pack  pie 
10s,  canners  quote  a  range  of  $6.00 
to  $6.25. 


CHICAGO  MARKET 

Firm — Corn  Market  Strong  With  Light  Pack 
in  the  Making — Peas  in  Good  Position — 
Rain  Relieves  Tomato  Situation  —  Good 
Movement  of  Spinach  —  Bean  Condition 

Spotted — Good  Fruit  Business — The 
Grocery  Octopus. 

By  “Illinois 

Chicago,  August  23,  1940. 

GENERAL  SITUATION  —  Markets 
continue  firm  and  there  are  some 
who  say  that  a  very  strong  condi¬ 
tion  would  rule  if  buyers  generally 
had  more  confidence  in  the  future. 
Everyone  admits  the  statistical 
position  of  most  canned  foods  is 
better  today  than  for  the  past  num¬ 
ber  of  years  and  the  lack  of  con¬ 
fidence  is  due  entirely  to  the 
European  situation. 

CORN — A  strong  market  prevails. 
Sellers  are  few.  Some  report  that 
this  year’s  total  pack  will  not  ex¬ 
ceed  15  or  16  million  cases,  which 
with  the  carryover,  will  hardly  be 
enough  to  equal  normal  consump¬ 
tion. 

Whole  grain  Golden  Bantam  has 
come  in  for  attention  with  some 
sales  having  been  recorded  at  90c 
to  95c,  factory,  but  strictly  fancy 
whole  kernel  is  likely  to  be  scarce 
this  season.  As  one  buyer  re¬ 
marked:  guess  we’ll  have  to  shut 
one  eye  this  year  as  it’s  going  to 
be  very  difficult  for  canners  to  pack 
what  I  would  call  a  strictly  100  per 
cent  fancy  whole  kernel. 

Some  new  cream  style  bantam 
has  been  offered  at  a  price  range 
of  80c  to  85c.  The  quality  is  said 
to  have  been  only  extra  standard. 

Reports  also  are  going  around 
that  fancy  Country  Gentleman 
corn,  both  cream  style  and  whole 
kernel  will  be  scarce  and  equally 
hard  to  pack. 

On  No.  2  standard  cream  style 
white,  it  is  still  possible  to  buy  at 
671/2^,  factory,  with  extra  standard 
at  70  to  72V^c. 

Due  to  the  closely  cleaned  up 
spot  market  on  No.  10  tins,  there 
has  been  a  hurry  up  call  for  new 
goods  and  it  looks  as  if  “gallons” 
are  going  to  be  in  short  supply 
again  and  in  the  not  distant  future. 

PEAS — The  market  is  in  a  much 
better  position  than  was  expected 
a  month  or  so  ago  or  at  the  start  of 
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the  packing  season.  Today  No.  2 
standard  Wisconsin  No.  4  sieve 
Alaskas  are  difficult  to  obtain  at 
under  721/2C,  factory.  There  has 
been  some  call  for  fancy  Alaskas 
during  the  week  under  review. 
8-oz.  and  No.  1  tin  peas  also  have 
been  wanted  in  a  limited  manner. 
Some  quotations  are:  No.  2  fancy 
No.  3  sieve  sweet  peas,  $1.10;  No.  2 
extra  standard  No.  4  sieve  sweet 
peas,  90c;  No.  2  fancy  No.  2  sieve 
Alaska  peas,  $1.25;  No.  2  fancy 
No.  3  sieve  Alaska  peas,  $1.10; 
No.  2  extra  standard  No.  3  sieve 
Alaska  peas,  STVoC,  f.  o.  b. 
Wisconsin. 

TOMATOES  —  The  hot  and  dry 
weather  throughout  Indiana  was 
relieved  on  the  18th  by  a  well- 
needed  and  timely  rainfall.  At  that, 
canners  generally  say  it  will  take 
ideal  weather  from  here  on  and  all 
through  September  for  Indiana  to 
produce  even  75  per  cent  of  a  nor¬ 
mal  pack.  The  market  is  unchanged 
although  sellers  are  not  pressing 
for  business.  The  general  opinion 
is  that  higher  prices  are  sure  to 
rule  a  little  later.  Quotations  re¬ 
main  unchanged  from  last  week. 

SPINACH — Most  of  the  unsold 
stock  today  is  in  the  Ozarks,  where 
No.  2  tin  spinach  at  65c  and  No. 
21/2  tins  at  85c  can  be  secured. 

Some  effort  has  been  noted  to 
line  up  winter  pack  spinach  busi¬ 
ness  for  delivery  in  November  and 
December,  also  out  of  the  Ozarks. 
The  movement  of  spinach  has  been 
good  and  stocks  in  thq  Chicago 
area  are  light. 

GREEN  &  WAX  BEANS — The  wax 
bean  crop  in  Wisconsin  was  almost 
a  failure.  There  will  be  few  wax 
available  from  that  State.  The 
green  bean  situation  is  quite 
spotted — meaning  that  some  sec¬ 
tions  of  Wisconsin  are  enjoying 
good  yields,  while  others  are  re¬ 
porting  very  short  ones.  Most 
bean  canners  have  withdrawn  from 
the  market.  A  few  quotations  are : 
No.  2  tin  standard  cut  green,  721/2C ; 
No.  2  tin  extra  standard  cut  green, 
85c;  No.  2  tin  fancy  cut  green, 
$1.00,  all  f.  o.  b.  Wisconsin. 

BEETS — Packing  has  started  in  a 
small  way.  The  trade  are  anxious 


to  receive  new  goods  as  many  items 
in  the  line  have  been  unobtainable 
for  the  past  three  months  or  so. 

A  prominent  canner  quoted  this 
week:  No.  2  fancy  cut  beets,  65c; 
No.  2 V2  fancy  cut  beets,  75c ;  No.  10 
fancy  cut  beets,  $3.00,  all  f.  o.  b. 
Wisconsin. 

SAUERKRAUT  —  Arrival  of  rain 
over  the  past  week-end,  relieved 
the  threat  that  was  becoming  acute. 
Orders  have  been  few  and  far  be¬ 
tween  of  late,  but  the  seasonable 
demand  will  soon  be  on.  70  to  721/^0 
in  the  surrounding  states  is  the 
going  quotation. 

APPLES  &  APPLESAUCE — A  promi¬ 
nent  Pennsylvania  canner  lowered 
his  price  by  25c  per  dozen.  It 
came  as  a  surprise  as  the  large 
users  of  No.  10  apples  had  figured 
the  situation  a  firm  one. 

Few  if  any  future  prices  have 
been  named.  The  crop  in  the  East 
will  be  shorter  than  last  year,  but 
in  the  Pacific  Northwest,  prospects 
are  favorable. 

R.  s.  P.  CHERRIES  —  The  market 
seems  to  be  well  sustained  on  No.  2 
red  sour  pitted  water  at  $1.00  and 
No.  10s  at  $4.75,  Wisconsin  and 
Michigan  points.  There  has  not 
been  much  buying  of  late,  due  to 
the  first  flurry. 

GRAPEFRUIT  &  GRAPEFRUIT  JUICE 
— S.  A.  P.  business  is  being  booked 
cn  Texas  grapefruit  juice.  That 
apparently  is  the  only  point  of  in¬ 
terest  in  this  commodity.  The  lower 
price  on  Florida  No.  2  sections  of 
85c  did  not  produce  much  if  any 
business  in  Chicago. 

CALIFORNIA  FRUITS  —  Distribu- 
tois  are  awaiting  further  develop¬ 
ments  on  the  Coast  before  re-enter¬ 
ing  the  market.  All  seem  to  have 
taken  care  of  near-by  wants. 
Peaches  are  steady;  apricots  firm 
and  cocktail  and  salad  in  good 
position. 

BLUEBERRIES  —  Heavy  bookings 
have  been  made  from  Maine,  basis 
$7.00,  factory  for  No.  10s  in  water. 
No.  2s  quoted  at  $1.50.  Most  blue¬ 
berry  canners  have  withdrawn. 

PACIFIC  NORTHWEST — Pear  book¬ 
ings  have  been  particularly  heavy 


and  all  buyers  are  anxious  to  re¬ 
ceive  early  deliveries.  Spot  pears 
are  all  but  cleaned  up. 

Fill-in  business  is  the  rule  on 
berries  from  Oregon  and  Wash¬ 
ington. 

Some  pressure  has  been  noted  on 
Oregon  prunes  but  Chicago  pur¬ 
chased  spots  a  month  or  two  ago  at 
lower  prices  than  new  pack  prunes 
now  are  quoted. 

THE  GROCERY  OCTOPUS — (Con¬ 
tinued  from  last  week) — In  this 
column  last  week  was  quoted  part 
of  a  statement  from  the  “West¬ 
chester  Housewives”  to  its  mem¬ 
bers.  The  following  is  the  balance : 

“Thus,  for  a  few  cents  saving, 
you  are  to  become  either  a  willing 
or  an  unwilling  partner  of  a  con¬ 
cern  who,  with  the  slogan :  ‘greatest 
good,  etc.’  as  ‘Policy’  proceeds  to 
cut  its  service  to  you  by  70  per 
cent,  ask  you  to  do  the  work  in¬ 
stead,  tosses  its  liquidated  man¬ 
power  on  your  relief  rolls,  and 
moves  to  lower  the  purchasing 
power  of  Westchester  by  the 
amount  of  its  payroll. 

“Remember,  you  had  not  the 
slightest  voice  or  vote  in  this  move ! 
The  time,  the  work,  the  service  loss, 
the  gas  and  oil  cost,  the  higher  re¬ 
lief  tax — all  are  yours.  Yet  you 
have  neither  rights  nor  representa¬ 
tion  of  either  decision  or  veto  when 
a  large  concern  moves  against  the 
best  interest  of  a  community. 

“This,  we  believe,  is  economic 
totalitarianism,  and  it  is  our  con¬ 
cern  lest  the  rapid  growth  of  such 
dog-eat-dog  economic  totalitarian¬ 
ism  invites  the  reprisal  of  political 
totalitarianism. 

“To  clarify  our  stand  on  this 
memorandum,  may  we  ask  that 
none  responsible  for  it  have  any 
connection  whatsoever  with  the 
company,  its  present  or  former  em¬ 
ployees,  or  competing  concerns.  We 
have  simply  watched  men  who  have 
served  us  faithfully  for  years  sud¬ 
denly  liquidated.  And  we  refuse  to 
be  a  partner  to  such  a  move  for 
reasons  given.  Nor  do  we  blame 
the  company  altogether.  In  good 
times  if  these  men  could  be  used 
elsewhere  at  higher  pay,  the  move 
would  be  constructive;  as  things 
are,  it  is  seriously  destructive.” 
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CALIFORNIA  MARKET 

Quiet — Crops  Yielding  to  Schedule — Pear 
and  Tomato  Opening  Prices — Peach  Pack 
Peak  Reached — Peas  Closely  Sold  Up — 
Brined  Cherry  Pack  Sharply  Under  Recent 
Years — Fish  Quiet  But  Prices  Firm. 

By  “Berkeley” 

Berkeley,  Calif.,  August  23,  1940. 

SLOW  —  Canners  and  selling 
agents  report  a  slowing  down  of 
sales  during  the  last  few  days.  The 
reasons  assigned  run  the  wide 
range  from  fairly  heavy  early  sales 
to  the  approaching  election  at 
home,  the  confusion  of  proposed 
conscription,  the  gloomy  outlook 
for  export  business,  and  to  the 
fortunes  of  the  war  abroad.  One 
thing  on  which  they  seem  united, 
is  that  prices  on  quite  a  few  im¬ 
portant  items  are  too  low.  It’s 
quite  possible  that  early  buyers 
have  picked  real  bargains. 

CROPS — California  crops  in  which 
canners  are  directly  interested  seem 
to  be  turning  out  about  as  forecast 
by  the  experts  earlier  in  the  season. 
The  August  report  of  the  Cali¬ 
fornia  Cooperative  Crop  Reporting 
Service  lists  the  prospective  apple 
production  at  6,384,000  bushels,  as 
against  8,024,000  bushels  in  1939. 
The  crop  of  apricots,  harvesting  of 
which  has  been  completed,  is  esti¬ 
mated  at  102,000  tons,  or  the  small¬ 
est  in  many  years.  Figs  are  esti¬ 
mated  at  85  per  cent  of  a  full  crop, 
as  compared  with  72  per  cent  a 
year  ago.  The  olive  crop  is  placed 
at  75  per  cent  of  a  full  crop,  as 
compared  with  40  per  cent  a  year 
ago.  Cling  peaches  promise  an  out¬ 
put  of  about  360,000  tons,  with 
brown  rot  cutting  into  original  esti¬ 
mates.  Freestones,  on  the  other 
hand,  are  turning  out  a  little  better 
than  seemed  likely  in  July,  with 
201,000  tons  in  sight.  The  prob¬ 
able  output  of  Bartlett  pears  is 
placed  at  193,000  tons,  compared 
with  221,000  tons  last  year.  The 
plum  crop  is  estimated  at  74,000 
tons,  compared  with  a  production 
of  71,000  tons  last  year.  Prunes 
promise  a  slightly  larger  yield  than 
in  1939. 

PEAR  PRICES — The  event  of  the 
week  proved  the  naming  of  tenta¬ 
tive  opening  prices  on  Bartlett 
pears  by  some  of  the  large  interests 


who  waited  until  prices  to  growers 
had  been  settled  upon.  A  typical 
list  is  that  of  the  California  Pack¬ 
ing  Corporation,  which  follows : 
Del  Monte  Brand  halves,  buffet,  65 
cents;  No.  1  tall,  $1,071/2  5  No.  2 
tall,  $1.35 ;  No.  21/2  tall,  $1.75,  and 
No.  10,  $5.65.  Melba  halves  are 
listed  at  $1.80  for  No.  21/2S,  and 
$5.75  for  No.  10s.  Sliced  pears  of 
this  brand  are  listed  at  621/2C  for 
buffet,  $1.05  for  No.  1  tall,  $1.70 
for  No.  21/2S  and  $5.50  for  No.  10s. 
Standard  halves  are  quoted  at 
971/2C  for  No.  1  tall,  $1.20  for 
No.  2  tall,  $1.50  for  No.  2V2S  and 
and  $5.00  for  No.  10s.  Standard 
sliced  are  $1.45  for  No.  2V2S,  with 
second  halves  listed  at  $1.35  and 
water  halves  at  $1.30.  Water  halves 
are  $3.35  for  No.  10s,  with  pie 
fruit  quoted  at  $3.25.  It  is  gen¬ 
erally  acknowledged  that  the  Cali¬ 
fornia  Bartlett  pear  crop  will  be 
smaller  than  a  year  ago,  trees 
having  suffered  severely  from 
blight. 

TOMATO  PRICES — Tentative  open¬ 
ing  prices  on  tomatoes  of  1940  pack 
have  been  brought  out  of  late  by 
several  canners,  with  these  in  close 
keeping  with  the  spot  lists  that 
have  prevailed  of  late.  Del  Monte 
brand  solid  pack  tomatoes  are 
quoted  at  90c  for  No.  1  tall,  $1.10 
for  No.  2  tall,  $1.35  for  No.  21/2® 
and  $4.35  for  No.  10s.  In  tomato 
sauce  this  brand  is  listed  at  37i/4c 
for  buffet  and  $3.25  for  No.  10s, 
with  puree  at  the  same  price.  From 
some  important  producing  districts 
word  comes  that  tomatoes  were 
damaged  somewhat  by  the  recent 
heat  wave,  but  that  condition  is 
still  rated  as  good. 

PEACHES  —  The  packing  of 
peaches  has  reached  its  peak  and 
operations  on  this  fruit  after  the 
first  of  September  will  be  largely 
on  stock  placed  in  cold  storage. 
Prices  have  firmed  somewhat  but 
little  business  seems  to  be  passing. 
More  interest  seems  to  be  shown 
by  the  trade  in  Elberta  freestones 
than  in  clings. 

PEAS — Some  of  our  Pacific  Coast 
operators  have  sold  up  quite  closely 
on  their  packs  of  sugar  peas  and 
are  not  at  all  concerned  over  the 
prospects  of  moving  unsold  stocks. 
One  concern  with  plants  in  Utah 


has  sold  all  its  4,  5  and  6-sieve 
standards  and  has  but  three  items 
left  unsold  in  extra  standards  out 
of  an  opening  list  of  eleven.  The 
California  pack  was  light,  despite 
quite  an  increase  in  the  acreage 
contracted  by  canners. 

BRINED  CHERRY  PACK — The  Can¬ 
ners  League  of  California  recently 
issued  a  report  indicating  that  the 
pack  of  brined  cherries  for  the  sea¬ 
son  recently  ended  amounted  to 
2,335  tons,  with  Royal  Annes  ac¬ 
counting  for  all  but  403  tons.  This 
output  was  much  less  than  in 
recent  years. 

FISH — The  canned  fish  market 
remains  quiet,  but  prices  on  most 
lines  are  very  firm.  Distributors 
are  commencing  to  take  interest  in 
the  fall  selling  drive  to  be  launched 
in  September  by  salmon  packers. 
The  packing  of  salmon  will  soon  be 
at  an  end  and  it  is  quite  evident 
that  the  output  will  be  compara¬ 
tively  light.  Tuna  continues  to 
accumulate,  but  high  prices  are 
being  paid  for  fish,  with  $140  a  ton 
still  being  offered,  in  some  in¬ 
stances.  No  sardines  have  been 
packed  to  date,  although  the  open 
season  has  been  in  effect  for  three 
weeks  in  the  Monterey  and  San 
Francisco  districts. 


GULF  STATES  MARKET 

Demand  For  Higher  Prices  for  Shrimp  May 
Delay  Opening — Alabama  Season  Opened — 

Only  Small  Shrimp  Obtainable — But 
Little  Buying  of  Oysters. 

By  “Bayou” 

Mobile,  Ala.,  August  22,  1940. 

DISAGREEMENT  IN  PRICE  OF 
SHRIMP  —  The  opening  of  the 
shrimp  canning  season  in  Biloxi, 
Mississippi,  may  be  delayed  longer 
than  originally  planned,  on  account 
of  the  fishermen’s  union,  through 
their  officials,  have  asked  that  they 
be  paid  $7.50  per  barrel  for  shrimp 
and  the  factories  to  furnish  the 
necessary  ice,  which  brings  up  the 
price  to  about  $8  per  barrel. 

The  canners  are  reluctant  to  pay 
the  price  asked  by  the  fishermen, 
because  they  say  the  packers  in 
Louisiana  are  paying  only  $6.50 
per  barrel  and  the  Biloxi  canners 
could  not  compete  in  price  with  the 
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Louisiana  canners  if  they  paid  a 
higher  price  for  their  raw  material. 

The  Biloxi  fishermen’s  union  fur¬ 
ther  requests  that  factory-operated 
stores  must  meet  competitive  prices 
of  individual  privately  -  owned 
stores  on  foodstuff,  gas  and  oil. 

The  shrimp  canning  season  in 
Biloxi  is  due  to  open  on  August 
26th,  but  unless  an  agreement  of 
price  between  the  canners  and  the 
fishermen’s  union  is  reached,  the 
factories  will  remain  idle. 

Two  years  ago,  a  similar  dis¬ 
agreement  of  price  between  the 
canneries  and  the  fishermen’s 
union  kept  the  shrimp  canneries  in 
Mississippi,  Louisiana  and  Ala¬ 
bama  shut  down  the  greater  part 
of  the  shrimp  canning  season,  so  it 
is  hoped  that  the  differences 
between  them  will  be  settled 
promptly  and  no  tie  up  will  take 
place. 

There  was  no  strike  last  season 
and  the  factories  operated  uninter¬ 
rupted  the  whole  season. 

SHRIMP — The  Fall  shrimp  can¬ 
ning  season  opened  in  Alabama 
on  August  15th,  and  while  only  one 
factory  is  in  operation,  it  is  run¬ 
ning  full  time.  Another  factory  is 
expected  to  start  next  week. 

Only  small  and  medium  shrimp 
are  available  now,  because  that  is 
the  only  kind  that  are  in  the  bay  at 
this  time  of  the  year,  and  the 
shrimpers  will  not  go  in  the  Gulf 
to  fish  the  big  shrimp,  as  long  as 
the  factories  take  the  small  and 
medium  size. 

You  can  hardly  blame  the  fisher¬ 
men,  because  they  can  work  better 
and  catch  more  shrimp  in  the  shal¬ 
low  waters  of  the  Bay  than  they 
can  in  the  deep  waters  of  the  Gulf ; 
besides  there  is  much  less  risk  in 
fishing  in  the  bay. 

The  conservation  law  prescribes 
that  no  shrimp  smaller  than  35 
count  to  the  pound  shall  be  caught, 
hence  the  boats  trawl  in  the  lower 
bay  where  the  shrimp  are  larger 
and  conform  with  the  law. 

OYSTERS — Some  interest  is  mani¬ 
fested  in  canned  oysters,  but  most 
likely  is  caused  by  the  close 
proximity  of  the  raw  oyster  season. 


which  opens  September  1st,  inas¬ 
much  as  little  buying  of  canned 
oysters  is  taking  place. 

Oysters  have  to  be  real  fat  and 
plump,  and  the  weather  cold, 
before  any  oysters  are  canned. 
Poor  oysters  shrink  too  much  and 
loose  weight  when  cooked,  which 
reduces  the  yeild,  and  the  weather 
has  to  be  cold  or  oysters  will  not 
keep  long  enough  out  of  the  water 
to  enable  the  big  freight  boats  to 
get  a  load.  This  being  the  case, 
there  will  hardly  be  any  oyster  can¬ 
ning  until  the  middle  of  November. 

We  had  a  touch  of  Fall  weather 
this  week  when  the  mercury  dip¬ 
ped  down  to  68  degrees. 

However,  much  colder  weather 
than  this  is  required  for  oyster  can¬ 
ning  and  the  thermometer  will  have 
to  move  down  to  35  degrees  daily, 
before  any  canning  is  attempted. 


RIO  GRANDE  VALLEY 

Wage  Law  May  Keep  Texas  Packs  “At 
Home” — Tomato  Market  Muddled — Juice 

At  Canners  Price  Ideas — Other  Items. 

By  *‘Rio  Grande” 

Mission,  Texas,  August  23,  1940. 

THE  FUTURE — As  canners  turn 
their  thoughts  to  the  canning  sea¬ 
son  of  1940-41,  to  grapefruit  juice 
and  segments,  kraut  and  spinach, 
not  to  forget  a  prospective  winter 
tomato  canning  season  which  can 
go  through  the  month  of  January 
under  favorable  conditions  in  this 
section,  there  is  evidence  of  pro¬ 
foundly  changed  operating  condi¬ 
tions.  First:  Truckers  are  being 
run  ragged  by  the  new  low  rates 
now  in  effect  on  intra-state  busi¬ 
ness.  For  example,  where  the  cwt. 
rate  to  Dallas  from  the  Valley  was 
42c,  it  is  now  30c,  Second:  This 
country  down  here  grew  and 
thrived  on  cheap  labor,  mostly 
Mexican.  Starting  October  1st  this 
labor  is  supposed  to  draw  30c  an 
hour.  However,  this  is  only  on 
firms  engaged  in  inter-state  busi¬ 
ness,  Grapefruit  juice  canned  down 
here  is  an  inter-state  market.  But 
all  tomatoes  canned  can  be  sold  in 
Texas,  intra-state,  and  not  liable  to 


the  law.  Thus,  with  the  biggest 
competition  this  season  from  Balti¬ 
more  and  the  Ozarks,  the  little  dif¬ 
ference  between  inter-state  and 
intra-state  commerce  may  knock 
both  Baltimore  and  the  Ozarks 
bow-legged  in  a  competitive  Texan 
market,  or  in  any  other  market 
where  canners  do  not  ship  outside 
the  state,  cross  no  state  line  into 
the  realm  of  30c  an  hour  labor. 

TOMATOES  —  The  Texas  tomato 
market  is  in  about  the  biggest  mess 
in  years.  To  make  it  worse,  a 
number  of  canners  have  in  storage 
$10.00  per  ton  red-ripe  tomatoes, 
plus  interest,  warehousing  and 
other  carrying  charges.  And  they 
are  facing  a  market  even  lower 
than  the  present  37V2C  on  Is,  56c 
on  2s. 

GRAPEFRUIT  JUICE  —  There  are 
about  5,000  cases  of  46-oz,  natural 
juice  down  here,  quoted  at  $1.65, 
f.  o,  b.  factory.  Holders  agree  that 
the  market  will  stand  no  more  than 
this,  that  if  it  goes  any  higher 
buyers  will  turn  to  other  juices. 
But  what’s  5,000  cases?  No.  2 
juice  is  growing  scarce,  is  bringing 
70c,  f.  o.  b.  factory.  No  one  has 
ventured  to  suggest  it  will  go 
higher.  And  peculiarly,  the  suc¬ 
cessful  5%-oz.  can  of  juice  has  hit 
a  slump.  Canners  say  they  find  the 
market  for  this  size  is  a  winter 
market,  not  a  summer  market. 
Why,  they  do  not  know,  and  no 
explanation  has  yet  been  coherently 
advanced. 

TURNIP  &  MUSTARD  GREENS — It  is 
still  possible  to  buy  No.  1  and  2 
turnip  and  mustard  greens  at  40c 
to  60c,  f.  0.  b.  factory.  There  are 
not  many  left ;  but  the  Fall  pack  is 
not  very  far  off.  This  is  a  slow  but 
constant  market. 

KRAUT — The  only  kraut  openly 
quoted  is  No.  21/2S  at  65c,  f.  0.  b. 
Valley.  However,  there  are  some 
small  stocks  of  all  sizes  down  here 
being  held  for  a  better  market. 
This  item  has  never  yet  gotten  out 
of  its  last  season’s  slump. 

OTHER  ITEMS — It  looks  as  though 
there  will  be  a  fair  crop  of  spinach 
and  green  beans.  Understand  there 
may  be  more  canners  packing  such 
items  as  carrots  and  beets  this 
season. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  west  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 

Canned  Vegetables 


ASPARAGUS 

White  Colossal,  No.  . 

Large,  No.  . 

Medium,  No.  2^ . 

Green  Mam.,  No.  2  ro.  cans . 

Large,  No.  2 . 

Medium,  No.  2 . 

Tips,  White,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green  Mam.,  No.  1  sq . 

Small,  No.  1  sq . 


STRINGLESS  BEANS 

Fancy  French  Cut  Green.  No.  2 

No.  10  . 

Ex.  Std.  Cut  Green,  No.  2 . 

No.  10  . 

Std.  Cut  Green,  No.  2 . 

No.  10  . 

Fancy  Whole  Green,  No.  2 . 

No.  10  . 

Ex.  Std.  Whole  Green,  No.  2.... 

No.  10  . 

Fancy  Cut  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Cut  Wax,  No.  2 . 

No.  10  . 

Std.  Cut  Wax,  No.  2 . 

No.  10  . 

Fancy  Whole  Wax,  No.  2...  .... 

No.  10  . 

Ex.  Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Std.  Whole  Wax,  No.  2 . . 

No.  10  . . . 

Red  Kidney,  Std..  No.  2 . 

No.  fO  . 


LIMA  BEANS 


No.  2  Tiny  Green . 

No.  10  . 

No.  2  Fancy  Small  Green.. 

No.  2  Medium  Green . 

No.  10  . 

No.  2  Green  &  White . 

No.  10  . 

No.  2  Fresh  White . 

No.  10  . 

No.  2  Soaked . . 


lEETS 

Whole,  No.  2 . 

No.  ZVft  . 

No.  10  . 

Std.  Cut,  No.  2 . 

No.  2%  . 

No.  10  . 

'^ancy  Cut,  No.  2 . 

No.  2%  . 

No.  10  . 

Std.  Sliced,  No.  2 . 

No.  2%  . 

No.  10  . 

'ancy  Sliced,  No.  2.. 
No.  10  . 

SARROTS 

Std.  Sliced,  No.  2.. 


.75 

.95 

1.50 

.65 

.80 

1.25 


1.15 

1.20 

4.00 

.70 

.90 

3.25 


4.25 

.90 


No.  10  . 

.  4.60 

otd.  Diced,  No.  2 . 

. 75 

No.  10  . 

.  4.60 

'^EAS  AND  CARROTS 

Std.  No.  2 . 

. 70 

.’ancy  No.  2 . 

. 90 

4.50 

.75 


.80 

1.15 


Central 


Low 

High 

Low 

High 

2.60 

2.60 

2.50 

2.40 

2.50 

2.35 

2.30 

2.25 

2.10 

2.16 

2.30 

2.60 

2.30 

2.36 

1.66 

1.66 

1.76 

7.26 

7.60 

7.60 

9.50 

1.00 

1.06 

.85 

1.00 

.67% 

.72% 

.85 

3.40 

3.60 

.62% 

.70 

.72' 

3.00 

3.25 

1.25 

1.40 

5.25 

1.05 

1.10 

.65 

.75 

.85 

3.50 

.62% 

.70 

3.00 

3.25 

1.00 

1.20 

4.50 

1.00 

.72% 

3.25 


West  Coast 
Low  High 


2.65  2.80 
2.70  2.85 
2.55  2.70 
2.55  2.60 
2.52%  2.55 
2.40  2.50 


2.60 

2.40 

2.40 

2.26 


2.70 

2.65 

2.60 

2.40 


1.05 

4.90 

.75 

3.85 
.70 

3.50 

1.35 

4.85 
1.20 

3.85 


1.10 

6.00 

.85 

4.00 

.80 

3.75 

1.50 

5.00 

1.20 

4.00 


.76 

.76 

3.76 

1.25 

1.55 

1.35 

1.40 

1.50 

1.50 

6.50 

7.50 

8.00 

1.15 

1.30 

1.20 

1.30 

1.10 

1.10 

1.30 

1.25 

1.26 

5.76 

6.00 

.80 

.85 

.90 

.90 

.90 

4.20 

4.50 

.60 

.72% 

.80 

.90 

.96 

3.00 

.60 

.70 

1.05 

4.'o6 


CANNED  VEGETABLES— Continued 


Eastern 
Low  High 


CORN — Wholegrain 

Yellow,  Fancy  No.  2 . 92% 

No.  10  .  6.00 

Ex.  Std.  No.  2 _  .85 

No.  10  .  4.50 

Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2 . 90 

No.  10  .  4.60 

Ex.  Std.  No.  2 . 77% 

No.  10  . 4.50 

Std.  No.  2 . 65 

No.  10  . 4.00 

Shoepeg,  Fancy  No.  2 . 92% 

No.  10  .  5.00 

Ex.  Std.  No.  2 . 86 

No.  10  .  4.76 

Std.  No.  2 . 80 

CORN — Creamstyle 

Yellow,  Fancy  No.  2 . 85 


.96 

5.75 

.87% 


Central 
Low  High 


.90  1.02% 

5.00  5.50 

.80  .87% 

3.90  . 

.77%  .80 
3.60  . 


West  Coast 
Low  High 


1.00 

5.00 

.85 

4.75 

.67% 

4.60 

1.00 

5.50 

.90 

6.00 

.85 


.90 
5.00 
.75 
4.50 
.70 
4.26 
.97%  1.00 
5.00  5.00 


1.07% 

6.50 

.85 

’.'75 


.85 


No.  10  . 

.  4.26 

4.25 

4.00 

4.50 

Ex.  Std.  No.  2 . 

. 75 

.86 

.80 

.85 

No.  10  . 

.  4.00 

4.25 

3.75 

4.25 

Std.  No.  2 . 

. 65 

.70 

.67% 

.70 

No.  10  . 

3.50 

4.00 

^hite.  Fancy  No.  2 . 

. 82% 

1.06 

.75 

.95 

No.  10  . 

4.75 

4.00 

4.50 

Ex.  Std.  No.  2 . 70 

No.  10  .  4.00 

Std.  No.  2 . 

No.  10  .  3.75 

HOMINY 

Std.  Split,  No.  1  Tall . 

No.  2%  . 

No.  10  . 


.72% 


.72% 


4.00 

4.20 

3.75 

4.50 

.65 

.65 

.67% 

.70 

3.75 

3.75 

3.00 

4.00 

.70 

‘786 

‘Tfo 

2.76 

2.00 

2.36 

MIXED  VEGETABLES 

Fey.,  No.  2 . 80 

No.  10  .  4.25 

Std.,  No.  2 . 60 

No.  10  .  3.26 

PEAS 

No.  2  Fancy  Sweets,  2s . 


.92% 

4.60 

.80 

4.00 


No.  2  Ex.  Std.  Sweets,  4s.. 


No.  2  Std.  Sweets,  2s.... 
No.  2  Std.  Sweets,  3s... 
No.  2  Std.  Sweets.  4s... 
No.  2  Std.  Sweets,  6s... 
No.  10  Std.  Sweets,  2s. 
No.  10  Std.  Sweets,  3s. 


No.  2  Fey.  Alaskas,  Is. 

No.  2  Fey.  Alaskas,  2s. 

No.  2  Fey.  Alaskas,  3s. 

No.  2  Ex.  Std.  Alaskas, 


Is.. 


No.  2  Ex.  Std.  Alaskas.  3s . 

No.  2  Ex.  Std.  Alaskas,  4s . 

No.  2  Ex.  Std.  Alaskas.  5s . 

No.  10  Ex.  Std.  Alaskas.  Is . 

No.  10  Ex.  Std.  Alaskas.  2s . 

No.  10  Ex.  Std.  Alaskas,  3s . 

No.  10  Ex.  Std.  Alaskas,  4s . 

No.  2  Std.  Alaskas,  2s . 


No.  2  Std.  Alaskas,  4s.... 
No.  2  Std.  Alaskas,  6s.... 
No.  10  Std.  Alaskas,  28.. 
No.  10  Std.  Alaskas,  3s.. 


No.  2  Ungraded . 

Soaked,  2s  . 

lOs  . 

Blackeye,  2s.  Soaked.. 
lOs  . 

PUMPKIN 


1.30  1.35 

1.27% 

1.50 

1.35 

1.50 

1.10  1.25 

1.10 

1.25 

1.30 

1.40 

1.00  1.15 

1.05 

1.20 

1.20 

1.30 

1.00  1.10 

1.00 

1.10 

1.20 

1.10  . 

1.10 

1.20 

1.20 

1.26 

1-07%  . 

1.00 

1.10 

1.20 

.90  1.02% 

.90 

.95 

.95 

1.00 

.87%  .90 

.90 

.92'/^ 

.97% 

.90  . 

.97%  1.00 

.87%  . 

.90 

.96 

.96 

1.00 

.85  . 

.85 

.90 

.85 

.90 

.80 

.85 

.85 

.90 

6.25 

6.76 

6.26 

6.60 

4.00  4.60 

5.00 

6.26 

6.00 

5.26 

4.50 

4.76 

4.25 

4.50 

4.25  . 

4.26 

4.75 

4.25 

4.50 

1.32%  1.55 

1.30 

1.45 

1.15  1.26 

1.25 

1.40 

1.35 

1.45 

1.10  . 

1.10 

1.15 

1.30 

1.40 

1.20 

1.00  1.06 

1.16 

1.20 

1.30 

.87%  .90 

.87% 

.90 

1.10 

1.20 

.80 

1.00 

1.10 

.97%  1.00 

4.50 

4.16 

.90  . 

.90 

1.00 

1.00 

1.10 

.77%  .80 

.80 

.85 

.90 

.95 

.72%  .75 

.72% 

.75 

.85 

.95 

.76 

.85 

.96 

4.10  4.25 

3.85  4.00 

3.75 

.70  .75 

.95 

1.00 

.60  .60 

.60 

.60 

.60 

.66 

3.00  3.00 

2.50 

.66  .66 

.66 

3.00  3.26 

...... 

Fancy,  No.  2 . 

.67% 

.65 

.70 

.86 

.90  , 

No.  2% . 

.90 

.90 

.85 

.92% 

1.10 

No.  3  . 

3.35 

No.  10  . 

2.90 

3.00 

2.75 

3.25 

3.00 

3.26 

3.60 

1.20 

SAUER  KRAUT 

Fancy,  No.  2 . 

.70 

.76 

.76 

No.  2%  . 

No.  2  . 

.75 

.90 

.70 

.72% 

1.00 

1.16 

No.  10  . 

2.80 

3.40 

2.90 

3.30 

3.10 

3.30 

.66 

.70 

SPINACH 

No.  2 . 

.67% 

.72% 

.65 

.65 

1.07% 

No.  2%  . 

.87% 

.95 

.85 

1.30 

1.36 

No.  10  . 

3.15 

3.25 

2.75 

2.85 

4.25 

4.35 

SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas. 

.76 

.85 

Std.  No.  2,  Gr-  Com,  Fr.  Limaa. 

.90 

1.10 

1.00 

1.10 

Triple,  No.  2 . . . 

.»7% 

....... 

....... 

THE  CANNING  TRADE  •  August  26,  1940 


21 


SWEET  POTATOES 
Fey.,  No.  2,  Dry  Pack- 


Eastern 
Low  HiKh 


Central 
Low  HiKh 


West  Coast 
Low  High 


CANNED  FRUITS— Continacd 


No.  3 


Fey.,  No.  2  Syrup  Pack.. 

No.  2%  . 

No.  3  . 


TOMATOES 
Fancy,  No.  2.. 


No.  3  . 

No.  10  . 

Ex.  Std.,  No.  1.. 
No.  2  . 


No.  3 


No.  2 
No.  21 
No.  3 


TOMATO  PUREE 
Std.,  No.  1,  Who.  St.  1.04.. 
No.  10  . 


.66 

.70 

.82% 

.85 

2.75 

.76 

.75 

.95 

1.07% 

1.00 

3.15 

3.25 

Solid 

Pack 

.80 

.90 

1.06 

1.10 

1.05 

1.10 

1.26 

1.25 

1.26 

1.35 

1.30 

1.35 

3.50 

4.00 

4.25 

4.60 

4.25 

4.35 

.60 

.46 

.47% 

.76 

.65 

.70 

.70 

.90 

.90 

1.00 

.90 

1.16 

1.15 

3.40 

3.40 

^76 

3.60 

3735 

With 

puree 

.37% 

.47% 

.42% 

.62% 

.62% 

.55 

.60 

.62% 

.65 

.70 

.72% 

.76 

.80 

.85 

.90 

.90 

2.40 

2.50 

2.50 

2.75 

2.75 

2.85 

.37% 

.60 

.42% 

.45 

3.00 

3.00 

3.26 

3.26 

3.40 

.35 

.40 

.42% 

.62% 

2.75 

2.75 

3.00 

2.85 

3.00 

TOMATO  JUICE 

No.  211  Cyl . 

No.  300  . 

No.  303  Cyl . 70 

No.  2  . 6714 


No.  3  Cyl.. 


TURNIP  GREENS 
No.  2  . 


.76 

2.50 

3.00 

2.90 

3.25 

.76 

.70 

.76 

1.06 

.96 

1.00 

3.76 

8.76 

3.26 

3.60 

Canned  Fruits 


APPLES 

No.  10,  water . - .  2.76 

No.  10,  standard  heavy  pack....  2.90 

No.  10,  fancy  heavy  pack .  3.26 

APPLE  SAUCE 

No.  2  Fancy .  -70 

No.  10  .  3-BO 

No.  2  Std . 65 

No.  10  .  2.85 


APRICOTS 

No.  2%,  Fancy . 

No.  2%,  Choice..... 

No.  2%  Std . 

No.  10  Fancy . 

No.  10,  Choice. . 

No.  10,  Std . 

BLACKBERRIES 

Std.,  No.  2 . 

No.  3  . 

No.  10,  water.... 
BLUEBERRIES 

No.  2  . 

No.  10  . 

CHERRIES 


3.00 

3.50 


.72% 


Red  Sour  Pitted.  No.  10 . 

R.  A.  Fey.,  No.  2% . 

Choice,  No.  2% . 

Std.,  No.  2% . 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std..  No.  10 . 

FRUITS  FOR  SALAD 

Fey.,  No.  2% . 

No.  10  . 

GRAPEFRUIT  SECTIONS 

8  . . 

No.  2  . 

No.  6  . 

GRAPEFRUIT  JUICE 

8  oz . 

No.  1  . 

No.  300  . 

No.  2  . 

46  oz . -  1.65 

No.  6  . 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . 


..  1.50 

1.60 

1.50 

1.50 

..  7.00 

7.00 

,.  •  1.05 

1.05 

1.00 

1.05 

..  5.00 

5.25 

4.75 

5.25 

.85 

2.85 


.70 


Texas 


.72  V' 
1.67% 


PEACHES 

Y.  C.,  Fey..  No.  2%. 

Choice,  No.  2% . 

Std.,  No.  2% . 

Fey.,  No.  10 . 

Choice,  No.  10....... 

Std.,  No.  10 _ 

Pie,  No.  10 . 

Water,  No.  10 . 


. 62% 

rZ  ■V72% 

2"’75  2.85 


2.90  3.00 
3!25  sisH 

2.20  . 

1.90  2.05 

1.65  1.76 

7.25  . 

6.50  6.75 

5.60  6.00 


1.35 

5.00 

2.25 
2.10 
1.90 
7.76 

7.25 
6.75 

2.30 

7.50 


1.40 

5.25 
2.30 

2.25 
2.00 
8.00 
7.60 
7.15 

2.35 

7.75 


1.25 
6.75 

1.30 

1.20 

1.10 

4.26 
4.00 
3.60 
3.60 
3.00 


Eastern 
Low  High 


Central 
Low  High 


West  Coast 
Low  High 


PEARS 

Keifer,  Std.,  No.  2% .  1.86 

No.  10  . 

Choice,  No.  2% . . 

No.  10  . . 

Bartlett,  Fancy.  No.  2% .  1,65 

Choice,  No.  2% . 

Std.,  No.  2% .  1,.30 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 

No.  10,  Water . 

No.  10  Pie,  S.  P . 


1.80 

1.70 

1.45 


3.25 

3.15 


1.85 

1.76 

1.55 

6"75 

6.00 

3.60 

3.25 


PINEAPPLE 

No.  1  Flat . 

No.  211  Cyl... 


Cuban 


F.  O.  B.  Honolulu 
Mexican  Crushed  Sliced 


No.  2%  . 

No.  10  in  Juice- 
No.  10  in  Syrup- 


PINEAPPLE  JUICE 

Buffet  . 

No.  211 . 

No.  2  . 

No.  2%  . 

46  oz . 

No.  10  . 


RASPBERRIES 


.80 

.80 

.86 

1.20 

1.30 

1.42% 

1.70 

1.7u 

6.26 

4.26 

6.36 

6.60 

6.76 

6.00 

F.  0.  B.  Honolulu 

.47% 

.67 

.80 

.95 

1.37% 

2.06 

2.17% 

4.25 

4.60 

1.60 

1.70 

1.60 

1.70 

1.65 

7.76 

7.50 

6.00 

1.45 

1.55 

1.65 

6.50 

6.50 

6.00 

1.67% 

1.80 

1.40 

1.60 

1.80 

1.50 

1.75 

2.00 

2.17% 

STRAWBERRIES 

Ex.  Pres.,  No.  1 . 

No.  2  . 

Pres.,  No.  1 . 

No.  2  . 

Std.,  Water,  No.  10., 


Canned  Fish 


HERRING  ROE 

10  oz . 70  . 

No.  2,  19  oz .  1.25  . 

No.  2,  17  oz .  1.12%  1.26 

LOBSTER 

lb . 


Flats,  1 
%  lb. 
%  lb. 


1.10 

1.15 

OYSTERS 

.  1.00 

1.05 

Southern 

.  1.10 

1.05  1.10 

4.35 

4.50 

.  1.80 

2.10 

10  oz . 

2.20 

2.10  . 

Northwest  Selects 


Selects,  6  oz . 

SALMON 

Red  Alaskas,  Tall,  No.  1.. 

Flat.  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat.  No.  1 . 

No.  %  . 

Pink,  Tall,  No.  1 . 

Flat,  No.  % . 

Sockeye,  Flat,  No.  1 . 

No.  %  . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  No.  1  Tall... 


1.36 

6.00 


1.35 

1.30 

1.17% 

4.60 

4.25 

3.76 

3.90 

3.10 


SHRIMP 

No.  1,  Small . 

No.  1,  Medium .  1.30 

No.  1,  Large .  1.35 

SARDINES  (Domestic)  Per  Case 

Vi  Oil,  Key .  3.95 

Vi  Oil,  Keyless .  3.25 

Vi  Oil.  Tomato,  Carton . 

>4  Oil,  Key  Carton .  4.35 

Mustard,  Keyless .  3.10 

Calif.  Oval  No.  1,  24’s . . 

Calif.  Oval  No.  1,  48’s . 


TUNA  FISH.  Per  Case 

Fey.,  Yel.,  Is,  24’s . 

Fey.,  Yel.,  Is,  48’s . 

%s  . 

1/4  s  . 

Light  Meat,  Is . 

%8  . 

%s  . 


1.10 

1.60 


1.211 

1.66 


10 

2.45 

65 

1.75 

00 

2.00 

35 

1.45 

95 

on 

2.10 

20 

85 

1.90 

Southern 
1.16  1.30 

1.20  1.35 

1.25  1.40 


3.50  4.00 


10.00  11.00 

6.50  6.00 

4.20  4.40 

9.60  10.00 

6.60  . 

3.66  3.90 
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WANTED  and  FOR  SALE 


FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — Little  used  and  rebuilt  canning  machinery.  What 
have  you  to  sell  or  exchange?  A.  K.  Robins  &  Co.,  Inc., 
Baltimore,  Md. 


FOR  SALE — One  Retort  40x60,  $50;  four  Steam  Jacketed 
Kettles  75  and  80  gallon  capacity,  $85  each;  one  Kettle,  tinned 
175  gallons,  $125;  one  100  H.P.  Boiler,  bricked  in,  pump,  injector 
gauge,  etc.  $200;  one  Mt.  Gilead  Steam  Evaporator,  8  H.P.,  $65. 
Everything  in  good  serviceable  shape.  D.  S.  Thomas,  Bridge- 
water,  Va. 


FOR  SALE — Cider  press,  tanks,  filters  and  general  apple 
equipment.  Pumpkin  cutters,  pumps  and  other  pumpkin 
machinery.  One  water  filter  3,000  gals,  per  hour.  Reeves 
variable  speed  machine,  bottle  washer,  fillers  and  labeler.  Steam 
engines  and  boilers.  Address  Box  A-2450,  The  Canning  Trade. 


WANTED  —  MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press.  No  dealers.  Box  A-2389,  The  Canning  Trade. 


WANTED  — CANNED  FOODS 


Tti'  YOU  WANT  good  2nd  hand  ma¬ 
chinery —  ASK  FOR  IT.  State 
your  wants  on  the  “Wanted  and 
For  Sale”  page. 


IF 


You  have  good  used  machinery,  no 
longer  needed,  turn  it  into  cash — 
Advertise  it  on  this  page. 


IF 


You  want  to  rent  or  to  huy  a  can¬ 
nery — or  if  you  want  to  rent  or  to 
sell  your  plant 

Say  So  on  this  page 
THE  COST  is  very  small. 


The  rates — straight  reading,  no  display: 
One  time,  per  line  40c 
Four  or  more  times,  per  line  30c 
Minimum  charge  per  ad.  $1.00 
Count  eight  average  words  to  the  line. 


THE  CANNING  TRADE 

The  Business  Journal  of  the  Canned  Foods  Industry 

BALTIMORE,  20  S.  Gay  Street  MARYLAND 


WANTED — Salvaged  Canned  Foods.  Will  pay  cash  for  rusty, 
buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any  quantity. 
Address  Box  A-2420,  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED  as  manager  or  superintendent.  Ex¬ 
perienced  in  handling  full  line  of  fruits,  vegetables,  apple  sauce, 
butter,  vinegar,  etc.  Address  Box  B-2447,  The  Canning  Trade. 


FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


CORN  Canning 


EQUIPMENT 


T]H[]e  IQKOcnnEJD*  CoK4[]P'A\.i^'!r 

HUSKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
SILKERS— WASHERS  and  GRINDERS 


i  THE  1940  DIRECTORY  OF  CANNERS 

^  Now  Ready!  Enter  your  order  now  for  the  Slet  edition.  Compiled  by  the  National  Cannera  Aaaociation, 

i;  from  Statistical  Reports  and  such  other  reliable  data. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 

National  Canners  Association,  1739  H.  Street,  N.  W.  Washington,  D.  C. 

PERSONAL  CHECKS  ACCEPTED 


HE  CANNING  TRADE  •  August  26,  1940 


23 


5/ftHAMPEff5? 


FOR  TOMATO  PICKING 


HAND 

MADE 

or 

MACHINE 

MADE 


FIVE 

TYPES 

at 

REASONABLE 

PRICES 


RIVERSIDE  MANUFACTURING  CO.,  Murfreesboro.  N.  C. 


•  •  •  F*  O  R  •  •  * 

STRONG  CASES 

Corrugated  -  Solid  Fibre 

PROMPT  DELIVERY 

Truck  -  Car  Load 

Remember 

The  Eastern  Box  Company 

BALTIMORE,  MARYLAND 

Phone:  Curtis  0270 


Books  You 

Need  To  Round  Out 

Your  Business  Library 

A  COMPLETE  COURSE  IN  CANNING— The  industry’s 
Cook  Book,  Completely  revised  1936.  The  Sixth  Edition. 
360  pages  of  proven  procedure  and  formulae  -  used 
throughout  the  industry  for  correct  times,  temperature 
and  right  procedure.  Price  $10.00. 

THE  ALMANAC  OF  THE  CANNING  INDUSTRY— The 

annual  compendium  of  the  industry’s  important  reference 
data,  food  laws,  pack  statistics,  prices,  grade  specifica¬ 
tions,  cut-out  weights,  label  requiremets'and  other  neces¬ 
sary  references.  Price  $1.00. 

THE  CANNING  CLAN— Earl  Chapin  May  presents  a  vi¬ 
vid  interpretion  of  the  canning  industry’s  history,  reveal¬ 
ing  achievements  of  the  many  pioneers  whose  triumphs 
over  innumerable  difficulties  are  responsible  for  our 
great  American  Canning  Industry.  487  pages.  Price  $3.00. 

APPERTIZING  or  the  Art  of  Canning— A.  W.  Sitting’s 
exhaustive  treatise  covering  the  entire  field  of  canning, 
brings  together  a  vast  amount  of  reference  material  on 
food  manufacture  for  the  information  of  factory  owners, 
managers,  superintendents  and  students  of  the  art. 

867  pages.  Price  $7.00 

THE  CANNING  TRADE 

BALTIMORE  20  S.  Gay  Street  MARYLAND 


Smile  Awhile 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


LUCKY  DOG 

“Give  me  an  example  of  an  indirect  tax.” 

“The  dog  tax.” 

“Why  is  that  an  indirect  tax?” 

“Because  the  dog  doesn’t  pay  it” 

A  doctor’s  telephone  rang  one  night,  awakening  him  from 
fitful  slumber.  It  was  one  of  his  regular  patients,  a  man  in  a 
wild  state  of  alarm. 

“My  wife,  doctor,”  he  shouted.  “It’s  her  appendix.  You’d 
better  come  around  and  see  her  at  once.” 

The  doctor  sighed  and  told  the  man  to  go  back  to  bed. 

“Give  her  some  bicarbonate  or  ginger  ale,  and  I’ll  look  in 
tomorrow,”  he  said.  “She  hasn’t  got  appendicitis.” 

The  husband  then  became  even  wilder,  insisting  that  she  did 
have  appendicitis. 

“Well  she  can’t  have!”  the  doctor  shouted.  “I  took  her  appen¬ 
dix  out  three  years  ago,  I  never  heard  of  anyone  having  two 
appendixes.” 

“Ever  hear  of  anybody  having  two  wives?”  the  man  asked 
bitterly. 


TAKE  ME  UP 

Traveler:  How  much  are  your  rooms? 

Hotel  Clerk:  Two  dollars  up  to  seven. 

Ti’aveler:  Fine!  I’m  leaving  at  six. 

“The  girl  next  door  ought  to  pull  down  her  shades.” 

“Has  she  no  shame?” 

“Worse  than  that!  She  has  no  shape!” 

CATCH 

“Say,  why  doesn’t  our  girls’  softball  team  play  the  boys?” 

“Never  again,  honey!  The  boys  touched  the  girl  basemen 
instead  of  the  bases.” 

SELLER  BEWARE 

Early  Morning  Customer  (in  department  store):  Is  this  the 
remnants  counter? 

Saleslady:  No,  this  is  the  sheets  and  tablecloths  counter. 
We  had  a  bargain  sale  here  yesterday. 

The  new  vicar  was  surprised  as  he  entered  the  vestry  to  see 
the  verger,  who  was  counting  the  collection,  take  half  a  crown 
from  the  plate  and  put  it  in  his  pocket. 

The  remonstrance  which  seemed  imminent  was  checked  by  the 
ready  explanation:  “That’s  the  half  crown,  sir,  I’ve  led  off  with 
these  thirty  years  and  more.” 


Political  Speaker:  All  we  need  do,  my  friends,  is  to  keep  a 
working  majority. 

Voice  from  the  Rear:  You’re  wrong  there.  What  this  country 
needs  is  a  majority  working. 

“Sad  about  the  disappearance  of  Prof.  Hill,”  said  James, 
polishing  his  brassie.  “He  was  a  profound  thinker.” 

“Yes — always  thinking,”  said  another  club  man.  “Fancy, 
the  last  time  I  saw  him  we  were  bathing,  and  he  suddenly  called 
out,  ‘I’m  thinking,  I’m  thinking!’” 

“You  idiot!”  roared  James.  “The  professor  lisped.” 

She:  It  says  in  this  paper  that  the  Eskimos  use  fishhooks 
for  money. 

He:  Gee!  It  must  be  tough  on  their  wives  getting  fishhooks 
out  of  hubby’s  pocket  while  he’s  asleep. 

She:  Oh,  well,  the  nights  are  six  months  long  up  there,  dear. 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading 
Consult  the  advertisements  for  details. 


GENERAL  FACTORY  EQXnPMENT 

AGENTS  tor  Machinenr  Mira. 

Caiisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 
Food  Machinery  Corporation,  Hoopeaton,  Ill. 
F.  H.  Langaenkamp  Co.,  Indianapolia,  Ind. 
A.  K.  Robina  &  Co.,  Inc.,  Baltimore,  Md. 


BASKETS,  Wire,  Scalding,  Pickling,  etc. 
BELTING,  Leather. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayara  Machine  Co.,  Salem,  N.  I. 
Chiaholra-Ryder  Co.,  Niagara  Falla,  N.  Y. 

Food  Machinery  Corporation,  Hoopeaton,  Ill. 

A.  K.  Robina  &  Co.,  Inc.,  Baltimore.  Md. 

BOXES  (Metal),  Lug,  Field. 

Chiaholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wia. 

BOXING  MACHINES. 

Chiaholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

A.  K.  Robina  &  Co.,  Inc.,  Baltimore,  Md. 

BOX  (Corrugated)  SEALING  MACHINES. 

Chiaholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

A.  K.  Robina  &  Co.,  Inc.,  Baltimore,  Md. 

BUCKETS,  PAILS  AND  PANS. 

Chiaholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeaton,  Ill. 

F.  H.  Langaenkamp  Co.,  Indianapolia,  Ind. 

A.  K.  Robina  &  Co.,  Inc.,  Baltimore,  Md. 

CAN  WASHING  MACHINES. 

Chiaholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

Food  Machinery  CorporaUon,  Hoopeaton,  Ill. 
A.  K.  Robma  &  Co.,  Inc.,  Baltimore,  Md. 

CAPPING  MACHINES,  Soldering. 

Ayara  Machine  Co.,  Salem,  N.  I. 

Food  Machinery  Corporation,  Hoopeaton,  Ill. 
A.  K.  Robina  &  Co.,  Inc.,  Baltimore,  Md. 

CHAIN  ADIUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wia. 


CLEANING  AND  GRADING  MACHY.,  FruiU. 
Jhisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

^ood  Machinery  Corporation,  Hoopeaton,  Ill. 

A..  K.  Robina  6  Co.,  Inc.,  Baltimore,  Md. 
Smclair-Scott  Co.,  Baltimore,  Md. 

CLOCKS,  Process  Time. 

Ayara  Machine  Co.,  Salem,  N.  ]. 

hiaholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

’'ood  Machinery  Corporation,  Hoopeaton,  Ill. 

V.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COILS,  Cooking. 

hiaholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
ood  Machinery  Corporation,  Hoopeaton,  Ill. 
'imilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

H.  Langaenkamp  Co.,  IndianapoUs,  Ind. 

'E.  Oat  &  Sons,  Philadelphia,  Pa. 

K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CONVEYORS  AND  CARRIERS. 
hisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

>od  Machinery  Corporation,  Hoopeaton,  Ill. 

;.  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CONVEYOR  BELTS,  Cloth,  Rubber,  WUe. 

liaholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

^  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

■  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CONVEYORS,  Hydraulic. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y.  ^ 

COOKERS,  Condnuoua,  Agitating. 

Ayara  Machine  Co.,  Salem,  N.  J. 
Chiaholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeaton,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Continuoua. 

Chiaholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

Food  Machinery  Corporation,  Hoopeaton,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  HOISTS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeaton,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Chiaholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeaton,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS  OR  CHOPPERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeaton,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  STACKERS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wia. 


EXHAUST  BOXES. 

Ayara  Machine  Co..  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeaton,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FACTORY  TRUCKS. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeaton,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FHLING  MACHINES,  Can. 

Ayara  Machine  Co.,  Salem,  N.  ]. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeaton,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KETTLES,  Plain  or  Jacketed. 

Chisholm-Ryder  Co.,  Niagfara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeaton,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
F.  H.  Langaenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KETTLES,  Process,  Retorts. 

Ayara  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeaton,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corooration,  Hoopeaton,  Ill. 
F.  H.  Langaenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeaton,  Ill. 
F.  H.  Langaenkamp  Co.,  Indianapolis,  Ind. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


MIXERS 

ChiSholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeaton,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


.HE  CANNING  TRADE  •  August  26,  1940 


Houses  that  supply  them. 


POWER  PLANT  EQUIPMENT. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 
Food  Machinery  Corporation,  Hoopeaton,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SEWAGE  DISPOSAL  SYSTEMS. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Mach.  Corp.,  Hoopeaton,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPEED  REGULATORS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


SYRUPERS  AND  BRINERS. 

Ayara  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  CorporaUon,  Hoopeaton,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  BalUmore,  Md. 


TANKS,  Metal,  Glass  Lined,  Wood. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeaton,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


VACUUM  PANS 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  ]. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeaton,  M. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


BEET  CANNING  MACHINERY 


Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  BalUmore,  Md. 


CAN  MAKERS'  MACHINERY 

Cameron  Can  Mchy.  Co.,  Chicago,  HI. 


CORN  CANNING  MACHINERY 


CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeaton,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CORN  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeaton,  111. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  HUSKERS  AND  SILKERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeaton,  III. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 
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WHERE  TO  BUY  — Continued 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  ). 
C^isholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 


CORN  TRIMMERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Mach.  Corp.,  Hoopeston,  Ill. 

Morrel  Bros,  Morrel,  Ohio. 

Sinclair  Scott  Co.,  B^timore,  Md. 

United  Co.,  Westminster,  Md. 

CORN  WASHERS. 

Ayars  Machine  Co.,  Salem,  N,  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  111. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


FISH  CANNING  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FRUIT  CANNING  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KRAUT  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


MILK  CANNING  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


PEA  CANNERS'  MACHINERY 


BLANCHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 


CLEANERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GRADERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  B^timore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  ICewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

PICKING  TABLES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


PINEAPPLE  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 


PRESERVERS'  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STRING  BEAN  MACHINERY 


BLANCHERS. 

Ay^as  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


GRADERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PICKING  TABLES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SNIPPERS. 

Qiisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


TOMATO  CANNING  MACHINERY 


EXHAUSTERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 


PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PEELING  TABLES,  Conlinnous. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SCALDERS. 

Ayars  Machine  Co.,  Salem,  N.  ). 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  111. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


TOMATO  PRODUCTS  &  JUICE  MACHINERY 


COOKING  COILS  ior  Kettles  and  Tanks. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

JUICE  EXTRACTORS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


lUICE  HEATERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Cor^ration,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KETTLES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULPERS  AND  FINISHERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


GENERAL  FACTORY  SUPPLIES 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BASKETS  (Wood),  Picking. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 


BOXES,  Corrugated  or  Solid  Fibre. 

Eastern  Box  Company,  Baltimore,  Md. 

CANS,  Tin,  AU  Kinds. 

American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 
Crown  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimoru 


CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CLEANING  COMPOUNDS,  Cleansers. 


FERTILIZER. 

INSECTICIDES,  Dusts,  Sprays. 

INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 

LABELS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago.,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 


PASTE,  CANNERS'. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 

SALT. 

SEASONINGS 

SEEDS,  Canners*.  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn 
Northrop,  King  6  Co.,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 


SEEDS,  PEA  AND  BEAN. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn 
Gallatin  Valley  Seed  Co.  Bozeman,  Mont. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 


SEED,  TOMATO. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 


SEED  TREATMENT. 


SUGAR,  DEXTROSE. 

Com  Products  Sales  Co.,  New  York,  N.  Y. 


TIN  PLATE. 

WAREHOUSING  AND  FINANCING. 
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A  COMPLETE  COURSE  IN  CANNING 

Sixth  edition,  1936  revised  up-to-date. 

The  Industry’s  Cook  Book  for  over  30  years. 


FOR  MANAGERS. 
SUPERINTENDENTS. 


BROKERS 


AND  BUYERS 


Size  6x9,  360  Pages  Beautifully  Bound. 
Stamped  in  Gold. 


360  pages  of  proved  pro¬ 
cedure  and  formulae  for 
everything  “Canable”. 


"I  would  not  take  $1,000.00  for  my 
copy  if  I  could  not  set  another." 

— a  famous  processor. 


All  the  newest  times  and  temperatures 
All  the  newest  and  latest  products 


•  Fruits  •  Vesetables  •  Meats  •  Milk  •  Soups 

•  Preserves  •  Pickles  •  Condiments  •  Juices 

•  Butters  •  Dry  Packs  (soaked)  •  Dog  Foods 
and  Specialties  in  minute  detail,  with  full  instruc¬ 
tions  from  the  growing  through  to  the  warehouse. 


Used  by  Food  Processors  to  check  times,  tem¬ 
peratures  and  RIGHT  procedure  ...  by  Distri¬ 
butors  to  KNOW  canned  foods  ...  by  Home 
Economists  to  TEACH  the  subject  of  food  pre¬ 
servation. 

For  sale  by  all  supply  houses  and  dealers  .  .  . 
or  direct.  Price  $10.  postpaid. 


Published  and  Copyrighted  By 

THE  CANNING  TRADE 

Since  1878 — The  Canned  Foods  Authority 
BALTIMORE.  20  South  Gay  Street,  MARYLAND 
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YOU’RE  in  a  race  too.. with  on-  essentials  to  help  toward  uni¬ 
coming  crops  and  quick  spoilage.  formly  perfect  packs  day  in  and 
Can  you  come  in  ahead  straight  out. ★"NATIONAL”  Can  Service 
thrutheseason?^It  takes  capable  faces  each  season’s  starting 
hands,  clear  heads  and  motive  signal . .  manned  by  a  competent 
power  to  drive  an  outboard  to  the  laboratory  staff  . .  surrounded  by 
finish  FIRST.  ★  To  Canners,  mechanical  experts  .  .  powered 
"NATIONAL”  brings  these  same  by  Can-making  experience. 

"NATIONAL"  IfOM'/ie.  AHEAD  aiCve^  SecMm.'i  FINISH! 

NATIONAL  CAN  CORPORATION 


SUBSIDIARY  OF  McKEESPORT  TIN  PLATE  CORPORATION 

EXECUTIVE  OFFICES  •  110  EAST  42nd  STREET  .  NEW  YORK  CITY 

S*ln  OHic*»  and  Plant*  •  NEW  YORK  CITY  .  BALTIMORE  .  MASPETH,  N.  Y.  .  CHICAGO  •  BOSTON  .  DETROIT  •  HAMaTON,  OHIO 


